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COMMUNITY PROFILE 
THE COMMUNITY 
Danville, incorporated in 1982, is a town in Contra Costa County in the East Bay Region. Located in the San 
Ramon Valley, Danville is bordered by the Las Trampas Regional Wilderness to the west and Mount Diablo 
to the east.  Interstate 680 provides access to the to the East Bay and greater Bay Area Region. Danville's 
Historic Downtown is a shopping and entertainment destination filled with hundreds of stores, shops and 
restaurants. Some of the most expensive real estate and exclusive country clubs in America are found in 
and around the Town of Danville, where one of its zip codes was ranked 14th in the nation for being one 
of the Wealthiest Zip Codes in America. Danville also topped the nation in Per Capita Spending on Clothing 
by Pinpoint Demographics in 2011. The community of nearly 43,000 people, truly does provide a superb 
location along with small-town atmosphere with an outstanding quality of life. 

Awards & Recognitions 
• #1 on The 50 Safest Cities in California – 2019 by Safewise

• 14th wealthiest zip code in America by Business Insider

DEMOGRAPHICS 

➢ Population 43,996 
➢ Average age 43.4 
➢ Land area (Square miles) 18.03 
➢ Total Housing units 16,111 
➢ Occupancy size per household 2.78 
➢ % of housing units that are owner occupied 82.9 
➢ Average household income $201,786 
➢ Annual retail sales per capita $10,901 
➢ % of residents that possess a college degree 67% 

Source: U.S. Census Bureau, STI: PopStats, and HdL Companies (Dec, 2019) 
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MARKET AREA 
MARKET STATISTICS (Residents) TOP 10 BUSINESS TYPES 
➢ Labor Force                                         22,997 (listed in alphabetical order; based on SBOE sales tax payments) 

➢ Per Capita Income $73,945      Business Services 

➢ Average Household Income $201,786      Casual Dining 

➢ Median Household Income $153,278      Discount Department Stores 

➢ Workplace Establishments 1,362      Drug Stores 

➢ White Collar/Blue Collar Jobs 86%/14%      Family Apparel 

Source: STI: PopStats, STI: WorkPlace (Dec, 2018)      Fine Dining 

     Grocery Stores 

     Quick-Service Restaurants 

     Service Stations 

     Specialty Stores 

Source: HdL Companies (Dec, 2019) 

LABOR MARKET BREAKDOWN 
The industries and occupations that residents of the Town of Danville are employed within: 

Source: STI: PopStats (Dec, 2019) 

NATIONAL & REGIONAL BRANDS 

AT&T Chipotle Panda Express 
Baja Fresh Cold Stone Creamery Peet’s Coffee & Tea 
Bank of America Costco Safeway 
BevMo CVS Pharmacy Smart & Final Extra 
Big O Tires Jersey Mike’s Subs Subway 
Black Bear Diner Lucky Trader Joe’s 
Burger King Lunardi’s Market Tuesday Morning 
Chase Bank  Marshalls Verizon 
Chico’s McDonald’s Walgreens 
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HOUSING MARKET STATISTICS 
➢ Median home value $1,290,200 
➢ Owners vs. Renters 83%/ 17% 
➢ High vs. Low home values during the last decade

✓ High: May 2019 $1,290,200 
✓ Low: June 2009 $811,900 

Source: DOF, STI: PopStats, Zillow (Dec, 2019) 

TRADE AREA

CONSUMER DEMAND 
Per Consumer Demand and Market Supply Assessments, combined with a sales tax leakage report, 
Danville offers opportunities in the following retail business and restaurant categories:  

➢ Automotive Parts/Accessories/Tires
➢ Bar/Drinking Establishments
➢ Clothing/Apparel Stores
➢ Full-Service Restaurants
➢ Shoe Stores

CONTACT 
For more information on the marketplace, contact Barry Foster at (951) 233-0414. 

Sources: Demographic Data and Market-Business Information was formulated from several sources 
including Business Insider, CA Department of Finance, Employment Development Department, HdL, 
Personicx, PopStats, United States Census Bureau, WalletHub, X-Span Results, Inc., and Zillow. 
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Downtown Danville

Restaurants
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Site:

Address:

Date:

Downtown Danville

W Prospect Ave and Hartz Ave | Danville  CA 
12/14/2019

5 Min Drive 10 Min Drive 15 Min Drive

(01Y) Starting Out 0.2% 0.7% ##

(02Y) Taking Hold 2.8% 3.6% ##

(03X) Settling Down 0.1% 0.0% ##

(04X) Social Connectors 0.3% 1.0% ##

(05X) Busy Households 0.2% 0.3% ##

(06X) Working & Studying 0.0% 0.3% ##

(07X) Career Oriented 2.2% 3.2% ##

(08X) Large Households 0.4% 0.6% ##

(09B) Comfortable Independence 0.0% 0.1% ##

(10B) Rural-Metro Mix 0.1% 0.2% ##

(11B) Affluent Households 44.2% 41.0% ##

(12B) Comfortable Households 1.6% 2.1% ##

(13B) Working Households 0.3% 0.3% ##

(14B) Diverging Paths 1.7% 3.0% ##

(15M) Top Wealth 36.1% 33.5% ##

(16M) Living Well 0.4% 0.5% ##

(17M) Bargain Hunters 0.2% 0.5% ##

(18M) Thrifty and Active 0.0% 0.0% ##

(19M) Solid Prestige 6.8% 6.8% ##

(20S) Community Minded 1.8% 2.0% ##

(21S) Leisure Seekers 0.4% 0.5% ##

Total Households 10,944 100% 40,293 100% 106,086 100%

Rank * Cluster Lifestage Group Households % Households % Households % 
1 01- Summit Estates (11B) Affluent Households 3,887 35.5% 13,153 32.6% 24,061 22.7%

2 02- Established Elite (15M) Top Wealth 3,262 29.8% 10,852 26.9% 19,392 18.3%

3 04- Top Professionals (11B) Affluent Households 802 7.3% 2,746 6.8% 7,904 7.5%

4 03- Corporate Connected (15M) Top Wealth 689 6.3% 2,627 6.5% 7,083 6.7%

5 09- Busy Schedules (19M) Solid Prestige 331 3.0% 1,148 2.8% 4,764 4.5%

6 24- Career Building (02Y) Taking Hold 277 2.5% 1,309 3.2% 4,876 4.6%

7 05- Active & Involved (19M) Solid Prestige 255 2.3% 974 2.4% 2,962 2.8%

8 33- Urban Diversity (14B) Diverging Paths 179 1.6% 1,145 2.8% 4,628 4.4%

9 08- Solid Surroundings (19M) Solid Prestige 157 1.4% 606 1.5% 2,299 2.2%

10 07- Active Lifestyles (11B) Affluent Households 153 1.4% 635 1.6% 2,200 2.1%

* Rank is based on Trade Area 1 cluster size

Household Segmentation Profile

Trade Area 1: Trade Area 2: Trade Area 3:

5 Min Drive 10 Min Drive 15 Min Drive

5 Min Drive 10 Min Drive 15 Min Drive

Trade Area 1: Trade Area 2: Trade Area 3:

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0% 50.0%

(01Y) Starting Out

(02Y) Taking Hold

(03X) Settling Down

(04X) Social Connectors

(05X) Busy Households

(06X) Working & Studying

(07X) Career Oriented

(08X) Large Households

(09B) Comfortable Independence

(10B) Rural-Metro Mix

(11B) Affluent Households

(12B) Comfortable Households

(13B) Working Households

(14B) Diverging Paths

(15M) Top Wealth

(16M) Living Well

(17M) Bargain Hunters

(18M) Thrifty and Active

(19M) Solid Prestige

(20S) Community Minded

(21S) Leisure Seekers

Household Lifestage Group Comparison 

Uses the Personicx household segmentation system. More information about each cluster 

and lifestage group is available by clicking on the respective category. Page 1 of 3

http://www2.hdlcompanies.com/misc/HSR/Summit_Estates.pdf
http://www2.hdlcompanies.com/misc/HSR/11B.pdf
http://www2.hdlcompanies.com/misc/HSR/Established_Elite.pdf
http://www2.hdlcompanies.com/misc/HSR/15M.pdf
http://www2.hdlcompanies.com/misc/HSR/Top_Professionals.pdf
http://www2.hdlcompanies.com/misc/HSR/11B.pdf
http://www2.hdlcompanies.com/misc/HSR/Corporate_Connected.pdf
http://www2.hdlcompanies.com/misc/HSR/15M.pdf
http://www2.hdlcompanies.com/misc/HSR/Busy_Schedules.pdf
http://www2.hdlcompanies.com/misc/HSR/19M.pdf
http://www2.hdlcompanies.com/misc/HSR/Career_Building.pdf
http://www2.hdlcompanies.com/misc/HSR/02Y.pdf
http://www2.hdlcompanies.com/misc/HSR/Active_and_Involved.pdf
http://www2.hdlcompanies.com/misc/HSR/19M.pdf
http://www2.hdlcompanies.com/misc/HSR/Urban_Diversity.pdf
http://www2.hdlcompanies.com/misc/HSR/14B.pdf
http://www2.hdlcompanies.com/misc/HSR/Solid_Surroundings.pdf
http://www2.hdlcompanies.com/misc/HSR/19M.pdf
http://www2.hdlcompanies.com/misc/HSR/Active_Lifestyles.pdf
http://www2.hdlcompanies.com/misc/HSR/11B.pdf
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Household Segmentation Profile
Market:

Date:

W Prospect Ave and Hartz Ave | Danville  CA 
12/14/2019

TOTAL HOUSEHOLDS 10,944 100% 40,293 100% 106,086 100%

Lifestage Group Cluster Name

23 0.2% 282 0.7% 1,513 1.4%
39- Setting Goals 1 0.0% 12 0.0% 94 0.1%

45- Offices & Entertainment 5 0.1% 99 0.2% 361 0.3%

57- Collegiate Crowd 14 0.1% 160 0.4% 1,002 0.9%

58- Outdoor Fervor 0 0.0% 0 0.0% 3 0.0%

67- First Steps 2 0.0% 11 0.0% 53 0.0%

303 2.8% 1,444 3.6% 5,435 5.1%
18- Climbing the Ladder 2 0.0% 13 0.0% 71 0.1%

21- Children First 23 0.2% 114 0.3% 443 0.4%

24- Career Building 277 2.5% 1,309 3.2% 4,876 4.6%

30- Out & About 1 0.0% 7 0.0% 45 0.0%

7 0.1% 19 0.0% 68 0.1%
34- Outward Bound 0 0.0% 1 0.0% 4 0.0%

41- Rural Adventure 2 0.0% 5 0.0% 9 0.0%

46- Rural & Active 5 0.0% 13 0.0% 55 0.1%

31 0.3% 399 1.0% 1,500 1.4%
42- Creative Variety 6 0.1% 25 0.1% 122 0.1%

52- Stylish & Striving 15 0.1% 141 0.3% 606 0.6%

59- Mobile Mixers 10 0.1% 233 0.6% 772 0.7%

22 0.2% 114 0.3% 423 0.4%
37- Firm Foundations 7 0.1% 23 0.1% 109 0.1%

62- Movies & Sports 15 0.1% 91 0.2% 313 0.3%

1 0.0% 120 0.3% 603 0.6%
61- City Life 1 0.0% 91 0.2% 497 0.5%

69- Productive Havens 1 0.0% 14 0.0% 40 0.0%

70- Favorably Frugal 0 0.0% 15 0.0% 66 0.1%

246 2.2% 1,277 3.2% 4,713 4.4%
06- Casual Comfort 124 1.1% 514 1.3% 1,827 1.7%

10- Careers & Travel 35 0.3% 182 0.5% 648 0.6%

20- Carving Out Time 5 0.0% 18 0.0% 80 0.1%

26- Getting Established 82 0.7% 563 1.4% 2,159 2.0%

45 0.4% 237 0.6% 1,157 1.1%
11- Schools & Shopping 22 0.2% 89 0.2% 411 0.4%

12- On the Go 19 0.2% 104 0.3% 518 0.5%

19- Country Comfort 0 0.0% 0 0.0% 8 0.0%

27- Tenured Proprietors 4 0.0% 45 0.1% 221 0.2%

5 0.0% 41 0.1% 428 0.4%
29- City Mixers 0 0.0% 2 0.0% 271 0.3%

35- Working & Active 2 0.0% 17 0.0% 80 0.1%

56- Metro Active 3 0.0% 22 0.1% 77 0.1%

12 0.1% 91 0.2% 414 0.4%
47- Rural Parents 0 0.0% 0 0.0% 2 0.0%

53- Metro Strivers 12 0.1% 91 0.2% 411 0.4%

60- Rural & Mobile 0 0.0% 0 0.0% 1 0.0%

5 Min Drive 10 Min Drive 15 Min Drive

(01Y) Starting Out

(02Y) Taking Hold

(03X) Settling Down

(04X) Social Connectors

(05X) Busy Households

(06X) Working & Studying

(07X) Career Oriented

(08X) Large Households

(09B) Comfortable Independence

(10B) Rural-Metro Mix

Uses the Personicx household life stage segmentation system. More information about each cluster

and lifestage group is available by clicking on the respective category. Page 2 of 3

http://www2.hdlcompanies.com/misc/HSR/Setting_Goals.pdf
http://www2.hdlcompanies.com/misc/HSR/Offices_and_Entertainment.pdf
http://www2.hdlcompanies.com/misc/HSR/Collegiate_Crowd.pdf
http://www2.hdlcompanies.com/misc/HSR/Outdoor_Fervor.pdf
http://www2.hdlcompanies.com/misc/HSR/First_Steps.pdf
http://www2.hdlcompanies.com/misc/HSR/Climbing_the_Ladder.pdf
http://www2.hdlcompanies.com/misc/HSR/Children_First.pdf
http://www2.hdlcompanies.com/misc/HSR/Career_Building.pdf
http://www2.hdlcompanies.com/misc/HSR/Out_and_About.pdf
http://www2.hdlcompanies.com/misc/HSR/Outward_Bound.pdf
http://www2.hdlcompanies.com/misc/HSR/Rural_Adventure.pdf
http://www2.hdlcompanies.com/misc/HSR/Rural_and_Active.pdf
http://www2.hdlcompanies.com/misc/HSR/Creative_Variety.pdf
http://www2.hdlcompanies.com/misc/HSR/Stylish_and_Striving.pdf
http://www2.hdlcompanies.com/misc/HSR/Mobile_Mixers.pdf
http://www2.hdlcompanies.com/misc/HSR/Firm_Foundations.pdf
http://www2.hdlcompanies.com/misc/HSR/Movies_and_Sports.pdf
http://www2.hdlcompanies.com/misc/HSR/City_Life.pdf
http://www2.hdlcompanies.com/misc/HSR/Productive_Havens.pdf
http://www2.hdlcompanies.com/misc/HSR/Favorably_Frugal.pdf
http://www2.hdlcompanies.com/misc/HSR/Casual_Comfort.pdf
http://www2.hdlcompanies.com/misc/HSR/Careers_and_Travel.pdf
http://www2.hdlcompanies.com/misc/HSR/Carving_Out_Time.pdf
http://www2.hdlcompanies.com/misc/HSR/Getting_Established.pdf
http://www2.hdlcompanies.com/misc/HSR/Schools_and_Shopping.pdf
http://www2.hdlcompanies.com/misc/HSR/On_the_Go.pdf
http://www2.hdlcompanies.com/misc/HSR/Country_Comfort.pdf
http://www2.hdlcompanies.com/misc/HSR/Tenured_Proprietors.pdf
http://www2.hdlcompanies.com/misc/HSR/City_Mixers.pdf
http://www2.hdlcompanies.com/misc/HSR/Working_and_Active.pdf
http://www2.hdlcompanies.com/misc/HSR/Metro_Active.pdf
http://www2.hdlcompanies.com/misc/HSR/Rural_Parents.pdf
http://www2.hdlcompanies.com/misc/HSR/Metro_Strivers.pdf
http://www2.hdlcompanies.com/misc/HSR/Rural_and_Mobile.pdf
http://www2.hdlcompanies.com/misc/HSR/01Y.pdf
http://www2.hdlcompanies.com/misc/HSR/02Y.pdf
http://www2.hdlcompanies.com/misc/HSR/03X.pdf
http://www2.hdlcompanies.com/misc/HSR/04X.pdf
http://www2.hdlcompanies.com/misc/HSR/05X.pdf
http://www2.hdlcompanies.com/misc/HSR/06X.pdf
http://www2.hdlcompanies.com/misc/HSR/07X.pdf
http://www2.hdlcompanies.com/misc/HSR/08x.pdf
http://www2.hdlcompanies.com/misc/HSR/09B.pdf
http://www2.hdlcompanies.com/misc/HSR/10B.pdf
JBergman
Typewritten Text
19



Household Segmentation Profile
Market:

Date:

W Prospect Ave and Hartz Ave | Danville  CA 
12/14/2019

TOTAL HOUSEHOLDS 10,944 100% 40,293 100% 106,086 100%

Lifestage Group Cluster Name 5 Min Drive 10 Min Drive 15 Min Drive

4,842 44.2% 16,534 41.0% 34,165 32.2%
01- Summit Estates 3,887 35.5% 13,153 32.6% 24,061 22.7%

04- Top Professionals 802 7.3% 2,746 6.8% 7,904 7.5%

07- Active Lifestyles 153 1.4% 635 1.6% 2,200 2.1%

172 1.6% 829 2.1% 3,807 3.6%
13- Work & Play 107 1.0% 556 1.4% 2,387 2.3%

17- Firmly Established 65 0.6% 273 0.7% 1,420 1.3%

38 0.3% 135 0.3% 411 0.4%
38- Occupational Mix 38 0.3% 135 0.3% 411 0.4%

48- Farm & Home 0 0.0% 0 0.0% 0 0.0%

189 1.7% 1,189 3.0% 4,906 4.6%
16- Country Enthusiasts 0 0.0% 1 0.0% 4 0.0%

22- Comfortable Cornerstones 1 0.0% 9 0.0% 44 0.0%

31- Mid-Americana 8 0.1% 25 0.1% 131 0.1%

32- Metro Mix 1 0.0% 9 0.0% 99 0.1%

33- Urban Diversity 179 1.6% 1,145 2.8% 4,628 4.4%

3,951 36.1% 13,480 33.5% 26,475 25.0%
02- Established Elite 3,262 29.8% 10,852 26.9% 19,392 18.3%

03- Corporate Connected 689 6.3% 2,627 6.5% 7,083 6.7%

40 0.4% 198 0.5% 1,021 1.0%
14- Career Centered 36 0.3% 182 0.5% 911 0.9%

15- Country Ways 0 0.0% 0 0.0% 3 0.0%

23- Good Neighbors 3 0.0% 16 0.0% 106 0.1%

26 0.2% 191 0.5% 1,015 1.0%
43- Work & Causes 5 0.0% 17 0.0% 94 0.1%

44- Open Houses 4 0.0% 19 0.0% 132 0.1%

55- Community Life 8 0.1% 33 0.1% 125 0.1%

63- Staying Home 7 0.1% 110 0.3% 604 0.6%

68- Staying Healthy 2 0.0% 11 0.0% 60 0.1%

0 0.0% 0 0.0% 2 0.0%
40- Great Outdoors 0 0.0% 0 0.0% 0 0.0%

50- Rural Community 0 0.0% 0 0.0% 1 0.0%

54- Work & Outdoors 0 0.0% 0 0.0% 0 0.0%

743 6.8% 2,728 6.8% 10,024 9.4%
05- Active & Involved 255 2.3% 974 2.4% 2,962 2.8%

08- Solid Surroundings 157 1.4% 606 1.5% 2,299 2.2%

09- Busy Schedules 331 3.0% 1,148 2.8% 4,764 4.5%

202 1.8% 802 2.0% 6,124 5.8%
25- Clubs & Causes 23 0.2% 83 0.2% 671 0.6%

28- Community Pillars 66 0.6% 225 0.6% 2,093 2.0%

36- Persistent & Productive 113 1.0% 493 1.2% 3,360 3.2%

48 0.4% 184 0.5% 1,883 1.8%
49- Home & Garden 7 0.1% 27 0.1% 492 0.5%

51- Role Models 4 0.0% 21 0.1% 216 0.2%

64- Practical & Careful 26 0.2% 74 0.2% 380 0.4%

65- Hobbies & Shopping 4 0.0% 32 0.1% 193 0.2%

66- Helping Hands 7 0.1% 30 0.1% 601 0.6%

(11B) Affluent Households

(12B) Comfortable Households

(13B) Working Households

(14B) Diverging Paths

(15M) Top Wealth

(20S) Community Minded

(21S) Leisure Seekers

(16M) Living Well 

(17M)Bargain Hunters

(18M) Thrifty & Active

(19M) Solid Prestige

Uses the Personicx household life stage segmentation system. More information about each cluster

and lifestage group is available by clicking on the respective category. Page 3 of 3

http://www2.hdlcompanies.com/misc/HSR/Summit_Estates.pdf
http://www2.hdlcompanies.com/misc/HSR/Top_Professionals.pdf
http://www2.hdlcompanies.com/misc/HSR/Active_Lifestyles.pdf
http://www2.hdlcompanies.com/misc/HSR/Work_and_Play.pdf
http://www2.hdlcompanies.com/misc/HSR/Firmly_Established.pdf
http://www2.hdlcompanies.com/misc/HSR/Occupational_Mix.pdf
http://www2.hdlcompanies.com/misc/HSR/Farm_and_Home.pdf
http://www2.hdlcompanies.com/misc/HSR/Country_Enthusiasts.pdf
http://www2.hdlcompanies.com/misc/HSR/Comfortable_Cornerstones.pdf
http://www2.hdlcompanies.com/misc/HSR/Mid_Americana.pdf
http://www2.hdlcompanies.com/misc/HSR/Metro_Mix.pdf
http://www2.hdlcompanies.com/misc/HSR/Urban_Diversity.pdf
http://www2.hdlcompanies.com/misc/HSR/Established_Elite.pdf
http://www2.hdlcompanies.com/misc/HSR/Corporate_Connected.pdf
http://www2.hdlcompanies.com/misc/HSR/Career_Centered.pdf
http://www2.hdlcompanies.com/misc/HSR/Country_Ways.pdf
http://www2.hdlcompanies.com/misc/HSR/Good_Neighbors.pdf
http://www2.hdlcompanies.com/misc/HSR/Work_and_Causes.pdf
http://www2.hdlcompanies.com/misc/HSR/Open_Houses.pdf
http://www2.hdlcompanies.com/misc/HSR/Community_Life.pdf
http://www2.hdlcompanies.com/misc/HSR/Staying_Home.pdf
http://www2.hdlcompanies.com/misc/HSR/Staying_Healthy.pdf
http://www2.hdlcompanies.com/misc/HSR/Great_Outdoors.pdf
http://www2.hdlcompanies.com/misc/HSR/Rural_Community.pdf
http://www2.hdlcompanies.com/misc/HSR/Work_and_Outdoors.pdf
http://www2.hdlcompanies.com/misc/HSR/Active_and_Involved.pdf
http://www2.hdlcompanies.com/misc/HSR/Solid_Surroundings.pdf
http://www2.hdlcompanies.com/misc/HSR/Busy_Schedules.pdf
http://www2.hdlcompanies.com/misc/HSR/Clubs_and_Causes.pdf
http://www2.hdlcompanies.com/misc/HSR/Community_Pillars.pdf
http://www2.hdlcompanies.com/misc/HSR/Persistent_and_Productive.pdf
http://www2.hdlcompanies.com/misc/HSR/Home_and_Garden.pdf
http://www2.hdlcompanies.com/misc/HSR/Role_Models.pdf
http://www2.hdlcompanies.com/misc/HSR/Practical_and_Careful.pdf
http://www2.hdlcompanies.com/misc/HSR/Hobbies_and_Shopping.pdf
http://www2.hdlcompanies.com/misc/HSR/Helping_Hands.pdf
http://www2.hdlcompanies.com/misc/HSR/11B.pdf
http://www2.hdlcompanies.com/misc/HSR/12B.pdf
http://www2.hdlcompanies.com/misc/HSR/13B.pdf
http://www2.hdlcompanies.com/misc/HSR/14B.pdf
http://www2.hdlcompanies.com/misc/HSR/15M.pdf
http://www2.hdlcompanies.com/misc/HSR/20S.pdf
http://www2.hdlcompanies.com/misc/HSR/21S.pdf
http://www2.hdlcompanies.com/misc/HSR/16M.pdf
http://www2.hdlcompanies.com/misc/HSR/17M.pdf
http://www2.hdlcompanies.com/misc/HSR/18M.pdf
http://www2.hdlcompanies.com/misc/HSR/19M.pdf
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Employment Profile
Site:

Address:

Date Report Created:

Daytime Population

Student Population

Median Employee Salary

Average Employee Salary

Wages

Salary/Wage per Employee per Annum

Under $15,000 CrYr 2.1% 2.2% 2.4%

15,000 to 30,000 CrYr 1.6% 1.3% 1.6%

30,000 to 45,000 CrYr 34.1% 31.8% 33.3%

45,000 to 60,000 CrYr 19.1% 18.6% 19.0%

60,000 to 75,000 CrYr 12.9% 12.9% 12.4%

75,000 to 90,000 CrYr 10.3% 10.0% 9.4%

90,000 to 100,000 CrYr 3.4% 4.3% 3.8%

Over 100,000 CrYr 16.3% 18.7% 18.1%

Industry Groups

# % # % # % # % # % # %

Total 1,371 100% 15,820 100% 4,968 100% 80,181 100% 11,841 100% 191,243 100%

Accomodation & Food Services 69 5.0% 877 5.5% 212 4.3% 4,586 5.7% 516 4.4% 10,810 5.7%

Administration & Support Services 49 3.6% 609 3.8% 146 2.9% 3,492 4.4% 359 3.0% 8,638 4.5%

Agriculure, Forestry, Fishing, Hunting 3 0.2% 13 0.1% 14 0.3% 101 0.1% 30 0.3% 186 0.1%

Arts, Entertainment, & Recreation 40 2.9% 558 3.5% 110 2.2% 2,468 3.1% 256 2.2% 4,831 2.5%

Construction 84 6.2% 844 5.3% 230 4.6% 3,940 4.9% 537 4.5% 8,994 4.7%

Educational Services 44 3.2% 1,137 7.2% 142 2.9% 3,220 4.0% 310 2.6% 6,826 3.6%

Finance & Insurance 120 8.7% 1,129 7.1% 444 8.9% 5,891 7.3% 1,075 9.1% 15,176 7.9%

Health Care & Social Assistance 272 19.8% 4,402 27.8% 1,308 26.3% 24,804 30.9% 2,770 23.4% 53,418 27.9%

Information 22 1.6% 352 2.2% 93 1.9% 2,539 3.2% 233 2.0% 6,373 3.3%

Management of Companies & Enterprises 1 0.1% 43 0.3% 2 0.0% 225 0.3% 9 0.1% 725 0.4%

Manufacturing 34 2.5% 621 3.9% 135 2.7% 3,359 4.2% 319 2.7% 8,781 4.6%

Mining 1 0.1% 14 0.1% 3 0.1% 43 0.1% 6 0.1% 118 0.1%

Professional, Scientific, & Technical Services 170 12.4% 1,041 6.6% 738 14.8% 8,982 11.2% 1,891 16.0% 20,711 10.8%

Real Estate, Rental, Leasing 77 5.6% 386 2.4% 215 4.3% 1,735 2.2% 514 4.3% 4,680 2.4%

Retail Trade 143 10.4% 1,924 12.2% 430 8.7% 8,253 10.3% 1,108 9.4% 23,765 12.4%

Transportation & Storage 9 0.7% 124 0.8% 36 0.7% 1,089 1.4% 105 0.9% 2,467 1.3%

Utilities 1 0.1% 9 0.1% 9 0.2% 326 0.4% 11 0.1% 391 0.2%

Wholesale Trade 16 1.2% 74 0.5% 66 1.3% 620 0.8% 164 1.4% 1,524 0.8%

Other Services 215 15.7% 1,661 10.5% 634 12.8% 4,508 5.6% 1,628 13.7% 12,828 6.7%

5 Min Drive 15 Min Drive10 Min Drive

Downtown Danville

W Prospect Ave and Hartz Ave | Danville  CA 
12/14/2019

37,406 350,533

10,144 55,470

144,860

24,287

55,883

64,948 66,22467,610

Employee's

53,977 54,119

258 2,974

1,784

1,068

5,395 63,691

3,025 36,252

2,046 23,765

25,528

14,934

10,380

Establishments Employee'sEstablishments Employee's Establishments

7,998

3,461

15,029

# # #

1,637 18,040

338 4,575

544 7,244

2,578 34,702

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

Employee's by Industry 

©SDS, a division of x-span results, inc.  Data by STI. All rights reserved. Page 1 of 2
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Employment Profile
Site:

Address:

Date Report Created:

5 Min Drive 15 Min Drive10 Min Drive

Downtown Danville

W Prospect Ave and Hartz Ave | Danville  CA 
12/14/2019

Occupations

White Collar 60.4% 63.0% 61.1%

Architecture & Engineering 1.5% 2.0% 1.9%

Community & Social Science 4.4% 4.2% 3.8%

Computer/Mathematical Science 1.7% 2.4% 2.4%

Education, Training, & Library 6.1% 3.3% 3.1%

Entertainment & Media 1.2% 1.3% 1.3%

Healthcare Practitioners 9.8% 11.2% 10.1%

Healthcare Support 4.1% 4.5% 4.2%

Legal 0.8% 0.9% 1.3%

Life, Physical, & Social Science 1.1% 1.1% 1.0%

Management 6.0% 6.2% 6.2%

Office & Administrative Support 19.9% 21.3% 21.3%

Blue Collar 39.1% 36.5% 38.4%

Building & Grounds Cleaning & Maintenance 3.6% 2.8% 2.8%

Construction 4.1% 3.8% 3.7%

Farming, Fishing, & Forestry 0.1% 0.1% 0.1%

Food Service 6.3% 6.1% 5.8%

Installation & Maintenance 3.1% 2.8% 3.2%

Personal Care & Service 3.2% 2.6% 2.6%

Production 3.2% 3.4% 3.9%

Protective Service 1.2% 0.8% 0.9%

Sales & Related 10.5% 9.8% 11.1%

Transportation & Material Moving 3.9% 4.2% 4.4%

Military Services 0.4% 0.5% 0.5%

Employee Totals and History

Current

2018 Q3

2018 Q2

2018 Q1

2017 Q4

2017 Q3

2017 Q2

2017 Q1

2016 Q4

82,473

15,820 191,24380,181

# of Employee's # of Employee's

9,556 116,758

15,078 186,222

15,652 188,180

16,245 194,997

78,233

79,280

235

83,527

86,515

16,425 196,223

15,864 193,464

16,730 197,615

83,151

16,695 197,013

16,916 201,443

81,805

83,997

3,648

693 7,289

1,598

3,372

276 4,528

960 5,906

192 2,548

1,887

2,613

1,017

1,556 19,326

653 8,013

119 2,421

9,008

3,593

689

166 1,930

955 11,805

6,193 73,504

900

4,998

29,285

11,117

6,054

620

567 5,422

652 7,012

14 184

2,250

3,077

103

4,908

2,216

7,884

3,362

71

7,399

194 1,635

1,656 21,280

610 8,361

2,101

995

487

3,146 40,744

50,529

17,071

504 5,039

513

# # #

981367

2,766

# of Employee's

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

Employee's by Occupation 

©SDS, a division of x-span results, inc.  Data by STI. All rights reserved. Page 2 of 2

JBergman
Typewritten Text
23



 

JBergman
Typewritten Text
24



 

JBergman
Typewritten Text
25



C
o

n
su

m
e

r 
D

e
m

an
d

 &
 M

ar
ke

t 
Su

p
p

ly
 A

ss
e

ss
m

e
n

t
Si

te
:

A
d

d
re

ss
:

D
at

e
 R

e
p

o
rt

 C
re

at
e

d
:

D
o

w
n

to
w

n
 D

an
vi

lle

W
 P

ro
sp

ec
t 

A
ve

 a
n

d
 H

ar
tz

 A
ve

 |
 D

an
vi

lle
  C

A
 

12
/1
4/
20

19

D
em

o
gr

ap
h

ic
s

P
o

p
u

la
ti

o
n

2
9

,2
2

5
1

1
0

,3
5

2
2

7
9

,7
4

4

5
-Y

ea
r 

P
o

p
u

la
ti

o
n

 e
st

im
at

e
2

9
,7

2
0

1
1

4
,9

0
0

2
9

8
,4

8
1

P
o

p
u

la
ti

o
n

 H
o

u
se

h
o

ld
s

2
9

,1
6

1
1

0
9

,9
5

9
2

7
7

,4
5

7

G
ro

u
p

 Q
u

ar
te

rs
 P

o
p

u
la

ti
o

n
6

5
3

9
3

2
,2

8
8

H
o

u
se

h
o

ld
s

1
1

,0
2

2
4

2
,4

3
2

1
1

2
,4

3
8

5
-Y

ea
r 

H
o

u
se

h
o

ld
s 

es
ti

m
at

e
1

1
,2

1
5

4
4

,3
8

8
1

2
0

,2
0

3

W
o

rk
P

la
ce

 E
st

ab
lis

h
m

en
ts

1
,3

7
1

4
,9

6
8

1
1

,8
4

1

W
o

rk
p

la
ce

 E
m

p
lo

ye
es

1
5

,8
2

0
8

0
,1

8
1

1
9

1
,2

4
3

M
ed

ia
n

 H
o

u
se

h
o

ld
 In

co
m

e
$

1
4

3
,6

4
3

$
1

4
2

,3
0

2
$

1
2

3
,4

8
5

C
o

n
su

m
er

M
ar

ke
t

O
p

p
o

rt
u

n
it

y
C

o
n

su
m

er
M

ar
ke

t
O

p
p

o
rt

u
n

it
y

C
o

n
su

m
er

M
ar

ke
t

O
p

p
o

rt
u

n
it

y

B
y 

Es
ta

b
lis

h
m

en
ts

D
em

an
d

Su
p

p
ly

G
ap

/S
u

rp
lu

s
D

em
an

d
Su

p
p

ly
G

ap
/S

u
rp

lu
s

D
em

an
d

Su
p

p
ly

G
ap

/S
u

rp
lu

s
Fu

rn
it

u
re

 S
to

re
s 

$
6

,7
4

4
,7

9
9

$
0

($
6

,7
4

4
,7

9
9

)
-1

0
0

%
$

2
5

,4
9

0
,6

7
5

$
2

6
,8

3
4

,7
3

7
$

1
,3

4
4

,0
6

2
5

%
$

6
2

,1
0

9
,0

4
3

$
8

0
,9

4
1

,3
7

6
$

1
8

,8
3

2
,3

3
3

3
0

%

O
th

er
 M

o
to

r 
V

eh
ic

le
 D

ea
le

rs
 

$
7

,2
9

8
,6

7
0

$
1

,0
4

2
,9

9
6

($
6

,2
5

5
,6

7
4

)
-8

6
%

$
2

7
,5

5
1

,9
4

4
$

5
,6

9
0

,8
8

4
($

2
1

,8
6

1
,0

5
9

)
-7

9
%

$
6

7
,5

0
3

,1
7

8
$

1
5

,4
1

1
,5

5
5

($
5

2
,0

9
1

,6
2

2
)

-7
7

%

Sp
ec

ia
lt

y 
Fo

o
d

 S
to

re
s 

$
3

,5
8

8
,9

3
7

$
1

,1
0

4
,4

3
2

($
2

,4
8

4
,5

0
5

)
-6

9
%

$
1

3
,5

6
4

,6
3

4
$

1
0

,8
2

0
,0

7
7

($
2

,7
4

4
,5

5
7

)
-2

0
%

$
3

3
,4

5
4

,4
0

1
$

3
2

,6
3

6
,2

7
6

($
8

1
8

,1
2

5
)

-2
%

Sh
o

e 
St

o
re

s 
$

3
,8

2
8

,0
9

0
$

1
,5

0
3

,2
1

3
($

2
,3

2
4

,8
7

7
)

-6
1

%
$

1
4

,4
5

1
,2

7
7

$
1

3
,7

0
5

,7
2

1
($

7
4

5
,5

5
6

)
-5

%
$

3
5

,2
9

7
,8

3
9

$
4

1
,9

2
7

,3
0

0
$

6
,6

2
9

,4
6

1
1

9
%

B
ee

r/
W

in
e/

Li
q

u
o

r 
St

o
re

s 
$

5
,2

1
6

,9
3

1
$

2
,6

8
1

,1
4

8
($

2
,5

3
5

,7
8

3
)

-4
9

%
$

1
9

,7
7

9
,3

6
7

$
1

5
,5

0
5

,1
0

1
($

4
,2

7
4

,2
6

6
)

-2
2

%
$

4
8

,4
7

7
,2

9
8

$
5

2
,9

1
0

,0
0

9
$

4
,4

3
2

,7
1

1
9

%

La
w

n
/G

ar
d

en
 E

q
u

ip
m

en
t/

Su
p

p
lie

s 
St

o
re

s 
$

3
,8

2
6

,2
2

1
$

2
,1

0
4

,6
1

9
($

1
,7

2
1

,6
0

2
)

-4
5

%
$

1
4

,4
3

1
,2

2
2

$
2

9
,4

9
3

,6
2

3
$

1
5

,0
6

2
,4

0
1

1
0

4
%

$
3

5
,5

0
2

,3
3

4
$

6
8

,0
5

0
,2

2
7

$
3

2
,5

4
7

,8
9

2
9

2
%

D
ep

ar
tm

en
t 

St
o

re
s 

$
1

4
,2

8
0

,7
8

7
$

8
,3

4
3

,6
3

4
($

5
,9

3
7

,1
5

2
)

-4
2

%
$

5
4

,0
0

3
,3

4
5

$
4

8
,7

9
8

,5
9

3
($

5
,2

0
4

,7
5

2
)

-1
0

%
$

1
3

2
,9

1
3

,8
9

0
$

2
1

1
,3

4
0

,6
4

4
$

7
8

,4
2

6
,7

5
5

5
9

%

H
ea

lt
h

/P
er

so
n

al
 C

ar
e 

St
o

re
s 

$
3

0
,5

3
5

,5
6

6
$

1
8

,8
7

1
,8

5
3

($
1

1
,6

6
3

,7
1

3
)

-3
8

%
$

1
1

4
,9

5
4

,7
8

5
$

1
6

1
,6

7
0

,0
0

1
$

4
6

,7
1

5
,2

1
6

4
1

%
$

2
8

5
,5

6
9

,0
7

5
$

3
2

4
,3

0
4

,2
5

4
$

3
8

,7
3

5
,1

7
9

1
4

%

El
ec

tr
o

n
ic

 S
h

o
p

p
in

g/
M

ai
l O

rd
er

 H
o

u
se

s 
$

8
4

,7
1

0
,1

2
5

$
5

8
,9

5
5

,4
7

5
($

2
5

,7
5

4
,6

5
0

)
-3

0
%

$
3

3
2

,5
8

0
,1

3
5

$
1

3
9

,5
4

6
,6

0
9

($
1

9
3

,0
3

3
,5

2
6

)
-5

8
%

$
8

1
3

,9
2

4
,7

6
1

$
3

9
2

,5
7

0
,3

2
9

($
4

2
1

,3
5

4
,4

3
2

)
-5

2
%

O
th

er
 M

is
c.

 S
to

re
 R

et
ai

le
rs

 
$

8
,6

4
4

,0
9

8
$

6
,1

7
8

,8
6

7
($

2
,4

6
5

,2
3

1
)

-2
9

%
$

3
2

,6
1

1
,1

2
3

$
3

2
,3

2
7

,3
2

0
($

2
8

3
,8

0
3

)
-1

%
$

7
9

,7
4

1
,2

4
7

$
6

5
,9

4
2

,3
2

1
($

1
3

,7
9

8
,9

2
6

)
-1

7
%

B
o

o
k/

P
er

io
d

ic
al

/M
u

si
c 

St
o

re
s 

$
1

,8
6

8
,5

3
5

$
1

,3
7

7
,9

7
3

($
4

9
0

,5
6

2
)

-2
6

%
$

7
,0

7
7

,8
7

5
$

5
,2

0
0

,2
2

6
($

1
,8

7
7

,6
4

9
)

-2
7

%
$

1
7

,3
4

9
,2

8
8

$
1

8
,0

3
7

,3
5

6
$

6
8

8
,0

6
8

4
%

﻿A
u

to
m

o
ti

ve
 D

ea
le

rs
 

$
1

1
6

,1
6

4
,3

8
9

$
8

8
,8

3
8

,5
3

8
($

2
7

,3
2

5
,8

5
1

)
-2

4
%

$
4

3
8

,8
2

8
,6

5
5

$
1

7
9

,1
0

8
,2

9
0

($
2

5
9

,7
2

0
,3

6
4

)
-5

9
%

$
1

,0
7

7
,0

6
0

,9
4

7
$

1
,8

0
1

,9
5

4
,1

7
1

$
7

2
4

,8
9

3
,2

2
4

6
7

%

El
ec

tr
o

n
ic

s/
A

p
p

lia
n

ce
 

$
1

1
,5

7
6

,7
1

6
$

9
,3

6
5

,3
8

8
($

2
,2

1
1

,3
2

8
)

-1
9

%
$

4
8

,1
8

6
,5

4
9

$
4

5
,1

2
1

,1
1

0
($

3
,0

6
5

,4
3

8
)

-6
%

$
1

1
6

,2
3

9
,1

9
9

$
1

5
6

,6
7

1
,4

2
4

$
4

0
,4

3
2

,2
2

5
3

5
%

A
u

to
m

o
ti

ve
 P

ar
ts

/A
cc

es
so

ri
es

/T
ir

e
$

8
,8

8
4

,8
9

2
$

8
,0

6
6

,2
0

6
($

8
1

8
,6

8
6

)
-9

%
$

3
3

,4
6

6
,7

2
7

$
2

5
,8

4
2

,9
3

6
($

7
,6

2
3

,7
9

2
)

-2
3

%
$

8
3

,1
3

7
,5

5
3

$
6

3
,0

5
6

,8
0

6
($

2
0

,0
8

0
,7

4
7

)
-2

4
%

C
lo

th
in

g 
St

o
re

s 
$

2
6

,9
2

1
,2

4
1

$
2

4
,6

3
9

,1
9

8
($

2
,2

8
2

,0
4

3
)

-8
%

$
1

0
1

,4
9

3
,0

7
0

$
1

3
6

,0
2

2
,6

0
8

$
3

4
,5

2
9

,5
3

7
3

4
%

$
2

4
9

,2
4

2
,6

5
6

$
5

5
2

,2
3

6
,8

8
8

$
3

0
2

,9
9

4
,2

3
2

1
2

2
%

G
ro

ce
ry

 S
to

re
s 

$
6

0
,4

3
8

,9
1

1
$

5
5

,6
3

2
,8

7
8

($
4

,8
0

6
,0

3
3

)
-8

%
$

2
2

8
,3

6
0

,1
3

6
$

3
7

5
,4

8
1

,3
8

3
$

1
4

7
,1

2
1

,2
4

7
6

4
%

$
5

6
3

,2
9

3
,7

3
5

$
7

9
4

,3
8

5
,1

9
3

$
2

3
1

,0
9

1
,4

5
7

4
1

%

U
se

d
 M

er
ch

an
d

is
e 

St
o

re
s 

$
2

,0
1

8
,7

5
0

$
1

,9
2

2
,8

7
3

($
9

5
,8

7
7

)
-5

%
$

7
,6

1
0

,2
0

1
$

4
,1

3
1

,1
7

4
($

3
,4

7
9

,0
2

7
)

-4
6

%
$

1
8

,6
5

2
,5

2
3

$
1

5
,5

6
9

,8
9

2
($

3
,0

8
2

,6
3

1
)

-1
7

%

Fu
ll-

Se
rv

ic
e 

R
es

ta
u

ra
n

ts
 

$
3

5
,7

9
0

,7
6

2
$

3
5

,2
3

3
,4

5
4

($
5

5
7

,3
0

9
)

-2
%

$
1

5
8

,9
2

9
,6

0
6

$
1

7
8

,4
0

4
,8

5
0

$
1

9
,4

7
5

,2
4

3
1

2
%

$
3

7
9

,7
2

6
,5

6
3

$
4

3
9

,2
8

0
,3

7
4

$
5

9
,5

5
3

,8
1

1
1

6
%

Li
m

it
ed

-S
er

vi
ce

 E
at

in
g 

P
la

ce
s 

$
3

3
,8

3
2

,3
6

2
$

3
3

,8
5

8
,5

8
8

$
2

6
,2

2
6

0
%

$
1

4
3

,5
2

6
,4

0
2

$
1

4
1

,8
3

1
,2

4
1

($
1

,6
9

5
,1

6
2

)
-1

%
$

3
4

4
,7

5
0

,6
8

9
$

3
6

5
,4

1
6

,0
9

8
$

2
0

,6
6

5
,4

0
9

6
%

Sp
ec

ia
l F

o
o

d
 S

er
vi

ce
s 

$
7

,0
7

7
,2

7
5

$
7

,4
5

8
,0

4
8

$
3

8
0

,7
7

2
5

%
$

3
0

,0
4

3
,0

2
3

$
4

6
,0

9
0

,8
3

7
$

1
6

,0
4

7
,8

1
4

5
3

%
$

7
2

,1
5

4
,1

6
8

$
8

4
,8

8
8

,8
1

5
$

1
2

,7
3

4
,6

4
7

1
8

%

B
ar

/D
ri

n
ki

n
g 

P
la

ce
s 

(A
lc

o
h

o
lic

 B
ev

er
ag

es
) 

$
2

,3
6

8
,2

9
9

$
2

,5
0

1
,0

1
5

$
1

3
2

,7
1

6
6

%
$

1
1

,1
4

9
,0

8
4

$
4

,5
4

3
,7

8
8

($
6

,6
0

5
,2

9
6

)
-5

9
%

$
2

6
,4

6
7

,9
7

0
$

1
4

,3
3

8
,5

6
3

($
1

2
,1

2
9

,4
0

7
)

-4
6

%

D
ir

ec
t 

Se
lli

n
g 

Es
ta

b
lis

h
m

en
ts

 
$

2
,8

9
0

,7
9

8
$

3
,1

4
6

,2
5

3
$

2
5

5
,4

5
5

9
%

$
1

0
,9

0
2

,8
2

0
$

1
3

,5
3

4
,3

3
4

$
2

,6
3

1
,5

1
4

2
4

%
$

2
6

,9
6

2
,0

5
5

$
1

9
,6

6
6

,7
4

9
($

7
,2

9
5

,3
0

7
)

-2
7

%

B
u

ild
in

g 
M

at
er

ia
l/

Su
p

p
lie

s 
D

ea
le

rs
 

$
3

2
,0

7
6

,8
6

8
$

3
6

,4
8

1
,8

3
9

$
4

,4
0

4
,9

7
1

1
4

%
$

1
2

1
,1

1
6

,3
5

7
$

1
4

2
,1

9
9

,4
8

7
$

2
1

,0
8

3
,1

3
0

1
7

%
$

2
9

9
,0

8
7

,2
9

8
$

3
5

7
,9

7
1

,3
7

1
$

5
8

,8
8

4
,0

7
3

2
0

%

Sp
o

rt
in

g 
G

o
o

d
s/

H
o

b
b

y/
M

u
si

ca
l I

n
st

ru
m

en
t

$
6

,5
5

2
,6

9
8

$
9

,0
5

4
,4

7
4

$
2

,5
0

1
,7

7
6

3
8

%
$

2
4

,7
7

8
,1

1
7

$
2

3
,9

2
7

,2
9

2
($

8
5

0
,8

2
5

)
-3

%
$

6
0

,8
4

5
,2

7
7

$
8

4
,7

3
5

,8
2

4
$

2
3

,8
9

0
,5

4
7

3
9

%

O
ff

ic
e 

Su
p

p
lie

s/
St

at
io

n
ar

y/
G

if
t

$
3

,1
3

8
,9

7
1

$
5

,0
0

4
,6

4
0

$
1

,8
6

5
,6

6
9

5
9

%
$

1
2

,2
3

6
,2

7
7

$
1

1
,8

0
0

,9
9

7
($

4
3

5
,2

8
0

)
-4

%
$

2
9

,8
5

2
,3

7
6

$
3

1
,8

3
1

,7
6

0
$

1
,9

7
9

,3
8

4
7

%

Je
w

el
ry

/L
u

gg
ag

e/
Le

at
h

er
 G

o
o

d
s

$
3

,6
4

3
,3

4
7

$
5

,9
4

9
,5

2
7

$
2

,3
0

6
,1

7
9

6
3

%
$

1
3

,7
5

0
,1

9
3

$
1

6
,2

6
7

,5
9

5
$

2
,5

1
7

,4
0

2
1

8
%

$
3

3
,7

8
5

,9
1

9
$

4
1

,6
5

0
,3

0
6

$
7

,8
6

4
,3

8
8

2
3

%

V
en

d
in

g 
M

ac
h

in
e 

O
p

er
at

o
rs

 (
N

o
n

-S
to

re
) 

$
3

,7
3

1
,7

9
2

$
6

,3
4

7
,1

7
0

$
2

,6
1

5
,3

7
8

7
0

%
$

1
4

,2
8

1
,0

2
0

$
6

,3
4

7
,1

7
0

($
7

,9
3

3
,8

5
0

)
-5

6
%

$
3

5
,1

1
5

,5
3

4
$

1
7

,0
4

2
,5

0
2

($
1

8
,0

7
3

,0
3

2
)

-5
1

%

G
as

o
lin

e 
St

at
io

n
s 

$
4

5
,2

5
3

,2
9

8
$

7
7

,1
4

3
,0

2
5

$
3

1
,8

8
9

,7
2

7
7

0
%

$
1

7
1

,0
5

7
,3

7
0

$
2

9
5

,6
2

7
,5

9
9

$
1

2
4

,5
7

0
,2

2
9

7
3

%
$

4
2

2
,6

4
5

,2
1

6
$

7
5

2
,6

5
9

,2
0

7
$

3
3

0
,0

1
3

,9
9

0
7

8
%

Fl
o

ri
st

s/
M

is
c.

 S
to

re
 R

et
ai

le
rs

 
$

8
0

6
,2

2
4

$
1

,5
2

3
,1

4
6

$
7

1
6

,9
2

2
8

9
%

$
3

,0
3

9
,5

5
1

$
2

,6
3

1
,1

3
1

($
4

0
8

,4
2

1
)

-1
3

%
$

7
,4

8
3

,6
7

4
$

6
,4

3
7

,6
0

9
($

1
,0

4
6

,0
6

5
)

-1
4

%

O
th

er
 G

en
er

al
 M

er
ch

an
d

is
e 

St
o

re
s 

$
6

2
,1

2
2

,8
8

4
$

1
3

1
,8

5
0

,9
8

9
$

6
9

,7
2

8
,1

0
5

1
1

2
%

$
2

3
5

,2
0

8
,6

1
2

$
6

4
6

,4
7

1
,6

9
2

$
4

1
1

,2
6

3
,0

8
0

1
7

5
%

$
5

7
9

,9
6

6
,6

5
5

$
9

1
1

,6
2

7
,0

2
4

$
3

3
1

,6
6

0
,3

6
9

5
7

%

H
o

m
e 

Fu
rn

is
h

in
g 

St
o

re
s 

$
5

,9
2

5
,3

2
2

$
1

5
,8

0
7

,5
8

4
$

9
,8

8
2

,2
6

2
1

6
7

%
$

2
2

,3
8

0
,8

5
5

$
3

7
,6

3
9

,7
3

7
$

1
5

,2
5

8
,8

8
3

6
8

%
$

5
5

,0
4

4
,4

5
3

$
9

2
,6

7
9

,2
3

2
$

3
7

,6
3

4
,7

7
9

6
8

%

C
o

n
su

m
e

r 
D

e
m

an
d

/M
ar

ke
t 

Su
p

p
ly

 In
d

e
x

$
6

4
1

,7
5

8
,5

5
8

$
6

6
1

,9
8

9
,0

4
1

9
7

$
2

,4
8

6
,8

4
1

,0
0

6
$

2
,8

2
2

,6
1

8
,1

4
1

8
8

$
6

,0
9

3
,3

5
6

,8
1

3
$

7
,9

0
8

,1
7

1
,4

5
3

7
7

5
 M

in
 D

ri
ve

1
0

 M
in

 D
ri

ve
1

5
 M

in
 D

ri
ve

©
SD

S,
 a

 d
iv

is
io

n
 o

f 
x-

sp
an

 r
es

u
lt

s,
 in

c.
  D

at
a 

b
y 

ST
I.

 A
ll 

ri
gh

ts
 r

es
er

ve
d

.
P

ag
e 

1
 o

f 
3

JBergman
Typewritten Text
26



C
o

n
su

m
e

r 
D

e
m

an
d

 &
 M

ar
ke

t 
Su

p
p

ly
 A

ss
e

ss
m

e
n

t
Si

te
:

A
d

d
re

ss
:

D
at

e
 R

e
p

o
rt

 C
re

at
e

d
:

D
o

w
n

to
w

n
 D

an
vi

lle

W
 P

ro
sp

ec
t 

A
ve

 a
n

d
 H

ar
tz

 A
ve

 |
 D

an
vi

lle
  C

A
 

12
/1
4/
20

19

5
 M

in
 D

ri
ve

1
0

 M
in

 D
ri

ve
1

5
 M

in
 D

ri
ve

C
o

n
su

m
er

M
ar

ke
t

O
p

p
o

rt
u

n
it

y
C

o
n

su
m

er
M

ar
ke

t
O

p
p

o
rt

u
n

it
y

C
o

n
su

m
er

M
ar

ke
t

O
p

p
o

rt
u

n
it

y

B
y 

M
aj

o
r 

P
ro

d
u

ct
 L

in
e

s
D

em
an

d
Su

p
p

ly
G

ap
/S

u
rp

lu
s

D
em

an
d

Su
p

p
ly

G
ap

/S
u

rp
lu

s
D

em
an

d
Su

p
p

ly
G

ap
/S

u
rp

lu
s

Fu
rn

it
u

re
/S

le
ep

/O
u

td
o

o
r/

P
at

io
 F

u
rn

it
u

re
 

$
1

7
,4

1
5

,5
3

4
$

8
,8

2
3

,8
5

9
($

8
,5

9
1

,6
7

6
)

-4
9

%
$

6
5

,8
0

5
,4

0
5

$
5

4
,7

4
3

,7
6

9
($

1
1

,0
6

1
,6

3
6

)
-1

7
%

$
1

6
0

,3
0

3
,1

5
6

$
1

4
5

,4
2

2
,3

9
5

($
1

4
,8

8
0

,7
6

1
)

-9
%

P
et

s/
P

et
 F

o
o

d
s/

P
et

 S
u

p
p

lie
s

$
6

,1
2

1
,6

8
1

$
3

,9
3

3
,8

9
3

($
2

,1
8

7
,7

8
8

)
-3

6
%

$
2

3
,2

1
5

,5
3

5
$

2
0

,1
4

5
,0

4
8

($
3

,0
7

0
,4

8
6

)
-1

3
%

$
5

5
,9

5
4

,5
1

9
$

3
8

,0
0

4
,6

6
7

($
1

7
,9

4
9

,8
5

2
)

-3
2

%

Fo
o

tw
ea

r,
 in

cl
u

d
in

g 
A

cc
es

so
ri

es
 

$
9

,4
8

6
,3

7
7

$
6

,2
3

6
,9

2
7

($
3

,2
4

9
,4

4
9

)
-3

4
%

$
3

5
,8

1
1

,4
4

3
$

3
2

,9
1

7
,6

0
7

($
2

,8
9

3
,8

3
6

)
-8

%
$

8
7

,4
5

0
,3

8
6

$
1

0
8

,0
7

7
,7

4
1

$
2

0
,6

2
7

,3
5

5
2

4
%

A
u

to
s/

C
ar

s/
V

an
s/

Tr
u

ck
s/

M
o

to
rc

yc
le

s 
$

1
0

2
,5

1
7

,6
6

3
$

7
4

,9
9

3
,9

9
1

($
2

7
,5

2
3

,6
7

1
)

-2
7

%
$

3
8

7
,4

2
8

,7
3

1
$

1
5

3
,0

4
8

,4
2

1
($

2
3

4
,3

8
0

,3
1

0
)

-6
0

%
$

9
5

0
,9

3
9

,1
5

0
$

1
,5

1
6

,5
2

7
,0

2
6

$
5

6
5

,5
8

7
,8

7
5

5
9

%

A
lc

o
h

o
lic

 D
ri

n
ks

 S
er

ve
d

 a
t 

th
e 

Es
ta

b
lis

h
m

en
t 

$
1

7
,6

5
8

,2
0

8
$

1
3

,0
0

0
,4

8
7

($
4

,6
5

7
,7

2
1

)
-2

6
%

$
8

3
,9

1
9

,3
0

5
$

5
8

,5
2

0
,0

9
6

($
2

5
,3

9
9

,2
0

8
)

-3
0

%
$

1
9

9
,0

1
6

,9
3

8
$

1
4

6
,5

1
8

,0
6

6
($

5
2

,4
9

8
,8

7
2

)
-2

6
%

P
ac

ka
ge

d
 L

iq
u

o
r/

W
in

e/
B

ee
r 

$
1

1
,5

3
2

,9
6

6
$

8
,5

7
9

,4
3

9
($

2
,9

5
3

,5
2

7
)

-2
6

%
$

4
3

,5
3

5
,3

6
2

$
4

7
,1

2
0

,9
2

1
$

3
,5

8
5

,5
5

9
8

%
$

1
0

6
,5

6
3

,7
5

4
$

1
0

8
,9

6
5

,2
2

7
$

2
,4

0
1

,4
7

3
2

%

C
o

m
p

u
te

r 
H

ar
d

w
ar

e/
So

ft
w

ar
e/

Su
p

p
lie

s
$

1
7

,5
9

9
,6

3
6

$
1

3
,3

6
3

,6
3

2
($

4
,2

3
6

,0
0

5
)

-2
4

%
$

8
5

,0
3

2
,5

4
7

$
4

0
,9

7
6

,2
9

3
($

4
4

,0
5

6
,2

5
3

)
-5

2
%

$
2

0
1

,2
4

5
,1

3
0

$
1

1
8

,5
7

3
,8

1
6

($
8

2
,6

7
1

,3
1

4
)

-4
1

%

B
o

o
ks

/P
er

io
d

ic
al

s 
$

2
,4

9
4

,6
6

3
$

1
,9

5
1

,6
3

5
($

5
4

3
,0

2
8

)
-2

2
%

$
9

,3
4

8
,5

5
2

$
6

,7
4

9
,0

6
8

($
2

,5
9

9
,4

8
4

)
-2

8
%

$
2

2
,9

2
2

,0
5

3
$

1
9

,4
9

2
,1

6
3

($
3

,4
2

9
,8

8
9

)
-1

5
%

D
ru

gs
/H

ea
lt

h
 A

id
s/

B
ea

u
ty

 A
id

s/
C

o
sm

et
ic

s
$

6
7

,4
5

3
,4

7
8

$
5

3
,4

5
5

,0
6

0
($

1
3

,9
9

8
,4

1
8

)
-2

1
%

$
2

5
3

,9
2

4
,0

4
4

$
2

8
8

,1
9

8
,6

3
4

$
3

4
,2

7
4

,5
9

0
1

3
%

$
6

3
1

,6
0

0
,4

2
3

$
5

9
3

,7
8

2
,7

5
6

($
3

7
,8

1
7

,6
6

7
)

-6
%

R
et

ai
le

r 
Se

rv
ic

es
 

$
2

1
,1

0
1

,2
6

6
$

1
7

,3
3

1
,5

2
8

($
3

,7
6

9
,7

3
8

)
-1

8
%

$
7

9
,5

7
8

,5
2

4
$

5
1

,8
3

1
,8

4
5

($
2

7
,7

4
6

,6
7

9
)

-3
5

%
$

1
9

3
,7

0
4

,3
3

6
$

2
6

9
,9

7
1

,0
9

6
$

7
6

,2
6

6
,7

5
9

3
9

%

A
u

to
m

o
ti

ve
 T

ir
es

/T
u

b
es

/B
at

te
ri

es
/P

ar
ts

$
1

7
,5

0
3

,4
9

1
$

1
5

,0
1

4
,2

4
8

($
2

,4
8

9
,2

4
3

)
-1

4
%

$
6

5
,9

2
7

,7
3

5
$

4
4

,0
8

7
,9

4
0

($
2

1
,8

3
9

,7
9

4
)

-3
3

%
$

1
6

4
,0

5
5

,0
3

9
$

1
7

6
,2

4
9

,8
8

2
$

1
2

,1
9

4
,8

4
3

7
%

W
o

m
en

s/
Ju

n
io

rs
/M

is
se

s 
W

ea
r 

$
2

3
,2

7
3

,0
2

4
$

2
1

,0
0

2
,6

5
0

($
2

,2
7

0
,3

7
3

)
-1

0
%

$
8

7
,3

5
1

,3
0

5
$

1
0

1
,7

0
1

,1
1

2
$

1
4

,3
4

9
,8

0
7

1
6

%
$

2
1

4
,6

6
9

,9
9

1
$

3
6

9
,7

3
1

,1
7

7
$

1
5

5
,0

6
1

,1
8

6
7

2
%

A
ll 

O
th

er
 M

er
ch

an
d

is
e 

$
2

4
,1

3
7

,8
2

6
$

2
4

,0
0

8
,2

6
8

($
1

2
9

,5
5

8
)

-1
%

$
9

0
,8

9
7

,3
1

0
$

8
7

,6
9

4
,2

9
5

($
3

,2
0

3
,0

1
5

)
-4

%
$

2
2

2
,8

6
1

,0
7

0
$

2
1

9
,6

0
0

,2
2

4
($

3
,2

6
0

,8
4

6
)

-1
%

M
en

s 
W

ea
r 

$
9

,2
8

8
,6

8
0

$
9

,3
3

9
,4

8
8

$
5

0
,8

0
8

1
%

$
3

5
,1

5
6

,2
1

0
$

4
3

,9
1

6
,8

9
4

$
8

,7
6

0
,6

8
4

2
5

%
$

8
5

,7
4

5
,9

8
2

$
1

4
9

,1
4

3
,5

8
7

$
6

3
,3

9
7

,6
0

5
7

4
%

La
w

n
/G

ar
d

en
/F

ar
m

 E
q

u
ip

m
en

t/
Su

p
p

lie
s

$
9

,5
8

5
,7

5
6

$
9

,6
7

9
,1

8
6

$
9

3
,4

3
0

1
%

$
3

6
,1

3
9

,2
5

4
$

5
5

,4
7

7
,7

9
5

$
1

9
,3

3
8

,5
4

1
5

4
%

$
8

9
,0

9
3

,8
9

8
$

1
2

7
,0

9
4

,4
0

0
$

3
8

,0
0

0
,5

0
2

4
3

%

A
u

d
io

 E
q

u
ip

m
en

t/
M

u
si

ca
l I

n
st

ru
m

en
ts

$
3

,4
2

2
,8

3
1

$
3

,6
4

8
,6

6
4

$
2

2
5

,8
3

4
7

%
$

1
2

,9
0

9
,3

4
5

$
1

2
,8

1
5

,0
9

0
($

9
4

,2
5

5
)

-1
%

$
3

1
,8

1
6

,7
7

2
$

3
7

,6
4

1
,6

4
9

$
5

,8
2

4
,8

7
7

1
8

%

M
ea

ts
/N

o
n

al
co

h
o

lic
 B

ev
er

ag
es

$
6

5
,0

8
2

,5
8

9
$

7
0

,5
2

6
,0

5
7

$
5

,4
4

3
,4

6
8

8
%

$
2

7
5

,6
8

5
,7

7
9

$
3

3
3

,0
1

0
,8

0
2

$
5

7
,3

2
5

,0
2

3
2

1
%

$
6

6
2

,2
7

0
,4

2
6

$
7

9
4

,9
2

7
,6

3
7

$
1

3
2

,6
5

7
,2

1
2

2
0

%

M
aj

o
r 

H
o

u
se

h
o

ld
 A

p
p

lia
n

ce
s 

$
2

,6
3

6
,8

6
1

$
2

,9
2

1
,8

1
0

$
2

8
4

,9
4

8
1

1
%

$
1

0
,0

3
2

,6
3

2
$

1
2

,5
3

6
,9

3
9

$
2

,5
0

4
,3

0
7

2
5

%
$

2
4

,0
6

9
,6

1
1

$
3

5
,2

0
5

,3
8

9
$

1
1

,1
3

5
,7

7
8

4
6

%

A
u

to
m

o
ti

ve
 L

u
b

ri
ca

n
ts

 (
in

cl
 O

il,
 G

re
as

es
)

$
2

,6
3

6
,8

6
1

$
2

,9
2

1
,8

1
0

$
2

8
4

,9
4

8
1

1
%

$
1

0
,0

3
2

,6
3

2
$

1
2

,5
3

6
,9

3
9

$
2

,5
0

4
,3

0
7

2
5

%
$

2
4

,0
6

9
,6

1
1

$
3

5
,2

0
5

,3
8

9
$

1
1

,1
3

5
,7

7
8

4
6

%

D
im

en
si

o
n

al
 L

u
m

b
er

/O
th

er
 B

u
ild

in
g 

M
at

er
ia

ls
$

1
2

,8
4

9
,4

4
7

$
1

5
,2

8
4

,7
6

1
$

2
,4

3
5

,3
1

4
1

9
%

$
4

8
,5

9
5

,9
6

7
$

5
9

,4
6

3
,2

7
2

$
1

0
,8

6
7

,3
0

5
2

2
%

$
1

2
0

,2
0

9
,8

2
9

$
1

4
9

,5
2

1
,3

4
3

$
2

9
,3

1
1

,5
1

4
2

4
%

﻿G
ro

ce
ri

es
/O

th
er

 F
o

o
d

 It
em

s 
(O

ff
 P

re
m

is
es

)
$

9
4

,5
9

4
,9

4
5

$
1

1
2

,6
1

5
,7

8
8

$
1

8
,0

2
0

,8
4

3
1

9
%

$
3

5
6

,2
7

6
,9

8
2

$
6

0
9

,7
0

1
,9

2
2

$
2

5
3

,4
2

4
,9

4
0

7
1

%
$

8
7

9
,4

5
6

,4
0

2
$

1
,1

3
3

,4
5

2
,0

6
5

$
2

5
3

,9
9

5
,6

6
3

2
9

%

P
ai

n
ts

/S
u

n
d

ri
es

/W
al

lp
ap

er
/W

al
l C

o
ve

ri
n

gs
$

2
,2

8
6

,7
0

9
$

2
,8

1
8

,9
2

4
$

5
3

2
,2

1
4

2
3

%
$

8
,6

1
4

,0
2

4
$

1
1

,1
0

2
,1

2
6

$
2

,4
8

8
,1

0
2

2
9

%
$

2
1

,3
7

4
,0

4
4

$
2

7
,4

0
3

,5
5

7
$

6
,0

2
9

,5
1

3
2

8
%

H
ar

d
w

ar
e/

To
o

ls
/P

lu
m

b
in

g/
El

ec
tr

ic
al

 S
u

p
p

lie
s

$
8

,7
2

9
,0

7
2

$
1

0
,8

4
0

,2
3

3
$

2
,1

1
1

,1
6

1
2

4
%

$
3

2
,8

8
5

,3
0

3
$

4
3

,2
4

7
,6

8
0

$
1

0
,3

6
2

,3
7

8
3

2
%

$
8

1
,4

6
5

,1
5

7
$

1
0

3
,4

5
1

,9
8

8
$

2
1

,9
8

6
,8

3
1

2
7

%

C
h

ild
re

n
s 

W
ea

r/
In

fa
n

ts
/T

o
d

d
le

rs
 C

lo
th

in
g

$
3

,6
7

9
,2

7
8

$
4

,6
6

1
,2

5
1

$
9

8
1

,9
7

4
2

7
%

$
1

4
,1

3
2

,4
2

7
$

2
3

,0
3

0
,0

2
5

$
8

,8
9

7
,5

9
8

6
3

%
$

3
5

,1
4

5
,7

6
3

$
7

6
,0

8
4

,5
4

0
$

4
0

,9
3

8
,7

7
7

1
1

6
%

O
p

ti
ca

l G
o

o
d

s 
(i

n
cl

 E
ye

gl
as

se
s,

 S
u

n
gl

as
se

s)
$

1
,4

4
2

,0
3

7
$

1
,9

1
8

,6
1

1
$

4
7

6
,5

7
4

3
3

%
$

5
,4

2
0

,0
7

8
$

1
1

,6
9

9
,4

5
9

$
6

,2
7

9
,3

8
1

1
1

6
%

$
1

3
,3

4
4

,7
7

7
$

2
2

,1
6

5
,0

3
4

$
8

,8
2

0
,2

5
6

6
6

%

K
it

ch
en

w
ar

e/
H

o
m

e 
Fu

rn
is

h
in

gs
 

$
7

,2
8

2
,9

3
0

$
9

,9
0

5
,4

0
7

$
2

,6
2

2
,4

7
6

3
6

%
$

2
7

,4
9

2
,1

3
0

$
3

4
,3

8
1

,1
1

0
$

6
,8

8
8

,9
8

0
2

5
%

$
6

7
,6

3
9

,6
7

4
$

8
5

,4
7

4
,2

8
2

$
1

7
,8

3
4

,6
0

8
2

6
%

Sm
al

l E
le

ct
ri

c 
A

p
p

lia
n

ce
s 

$
1

,2
9

0
,2

4
2

$
1

,8
4

6
,0

0
5

$
5

5
5

,7
6

3
4

3
%

$
4

,8
6

5
,6

0
9

$
7

,1
6

0
,7

4
3

$
2

,2
9

5
,1

3
5

4
7

%
$

1
1

,9
7

7
,8

5
9

$
1

4
,9

7
1

,7
5

8
$

2
,9

9
3

,8
9

8
2

5
%

Sp
o

rt
in

g 
G

o
o

d
s 

(i
n

cl
 B

ic
yc

le
s/

Sp
o

rt
s 

V
eh

ic
le

s)
$

5
,4

2
5

,0
0

9
$

7
,8

6
2

,5
4

8
$

2
,4

3
7

,5
3

9
4

5
%

$
2

0
,5

4
9

,1
7

8
$

2
4

,7
2

9
,3

9
0

$
4

,1
8

0
,2

1
2

2
0

%
$

5
0

,4
2

2
,2

3
0

$
6

8
,6

5
8

,9
2

1
$

1
8

,2
3

6
,6

9
1

3
6

%

﻿Je
w

el
ry

 (
in

cl
u

d
in

g 
W

at
ch

es
)

$
5

,4
4

1
,0

5
0

$
7

,9
6

7
,6

5
9

$
2

,5
2

6
,6

0
9

4
6

%
$

2
0

,5
4

1
,8

8
6

$
2

5
,3

6
9

,1
1

2
$

4
,8

2
7

,2
2

6
2

3
%

$
5

0
,5

1
3

,9
4

3
$

7
1

,3
6

0
,6

2
8

$
2

0
,8

4
6

,6
8

6
4

1
%

C
ig

ar
s/

C
ig

ar
et

te
s/

To
b

ac
co

/A
cc

es
so

ri
es

$
6

,0
4

0
,5

5
0

$
9

,1
4

8
,8

5
6

$
3

,1
0

8
,3

0
6

5
1

%
$

2
2

,5
7

1
,7

9
3

$
4

4
,6

6
6

,2
8

8
$

2
2

,0
9

4
,4

9
5

9
8

%
$

5
6

,8
4

4
,0

6
8

$
8

5
,9

2
5

,1
5

9
$

2
9

,0
8

1
,0

9
1

5
1

%

P
h

o
to

gr
ap

h
ic

 E
q

u
ip

m
en

t/
Su

p
p

lie
s 

$
6

6
2

,3
0

5
$

1
,0

1
7

,7
6

6
$

3
5

5
,4

6
1

5
4

%
$

2
,5

0
8

,4
7

2
$

4
,4

7
7

,9
1

5
$

1
,9

6
9

,4
4

4
7

9
%

$
6

,1
7

2
,7

6
1

$
1

1
,1

4
9

,9
7

4
$

4
,9

7
7

,2
1

3
8

1
%

To
ys

/H
o

b
b

y 
G

o
o

d
s/

G
am

es
$

2
,9

1
6

,7
9

3
$

4
,6

3
6

,8
1

8
$

1
,7

2
0

,0
2

5
5

9
%

$
1

1
,0

7
2

,8
3

6
$

1
7

,5
2

6
,2

0
5

$
6

,4
5

3
,3

6
9

5
8

%
$

2
7

,4
8

9
,2

5
6

$
4

3
,3

9
2

,1
8

2
$

1
5

,9
0

2
,9

2
7

5
8

%

So
ap

s/
D

et
er

ge
n

ts
/H

o
u

se
h

o
ld

 C
le

an
er

s 
$

2
,8

8
6

,7
8

2
$

4
,6

3
6

,9
2

2
$

1
,7

5
0

,1
4

0
6

1
%

$
1

0
,9

2
5

,1
1

3
$

2
4

,1
1

4
,9

4
0

$
1

3
,1

8
9

,8
2

7
1

2
1

%
$

2
6

,9
0

9
,4

0
0

$
4

3
,0

7
7

,0
5

1
$

1
6

,1
6

7
,6

5
2

6
0

%

C
u

rt
ai

n
s/

D
ra

p
er

ie
s/

Sl
ip

co
ve

rs
/B

ed
/C

o
ve

ri
n

gs
 

$
3

,0
3

2
,3

4
2

$
4

,8
8

3
,4

1
2

$
1

,8
5

1
,0

7
0

6
1

%
$

1
1

,5
9

3
,1

4
2

$
1

7
,9

4
4

,5
9

3
$

6
,3

5
1

,4
5

1
5

5
%

$
2

7
,9

1
1

,0
7

0
$

4
0

,3
8

7
,3

3
8

$
1

2
,4

7
6

,2
6

8
4

5
%

Te
le

vi
si

o
n

s/
V

C
R

/V
id

eo
 C

am
er

as
/D

V
D

 e
tc

$
3

,8
5

9
,9

8
2

$
6

,4
2

3
,8

5
5

$
2

,5
6

3
,8

7
2

6
6

%
$

1
4

,5
9

9
,0

6
4

$
2

8
,6

1
7

,9
7

4
$

1
4

,0
1

8
,9

1
0

9
6

%
$

3
5

,9
6

9
,9

3
7

$
6

3
,8

9
3

,3
9

6
$

2
7

,9
2

3
,4

6
0

7
8

%

Se
w

in
g/

K
n

it
ti

n
g 

M
at

er
ia

ls
/S

u
p

p
lie

s 
$

2
6

8
,8

8
8

$
5

0
1

,1
6

9
$

2
3

2
,2

8
1

8
6

%
$

1
,0

1
3

,9
9

9
$

1
,7

0
5

,5
5

9
$

6
9

1
,5

5
9

6
8

%
$

2
,4

7
7

,4
5

1
$

4
,3

5
3

,2
8

9
$

1
,8

7
5

,8
3

7
7

6
%

P
ap

er
/R

el
at

ed
 P

ro
d

u
ct

s 
$

2
,4

1
6

,2
0

1
$

4
,5

9
0

,5
1

8
$

2
,1

7
4

,3
1

7
9

0
%

$
9

,0
4

8
,9

2
2

$
2

3
,6

6
9

,2
9

8
$

1
4

,6
2

0
,3

7
6

1
6

2
%

$
2

2
,5

1
3

,5
4

4
$

3
9

,4
2

3
,4

8
6

$
1

6
,9

0
9

,9
4

2
7

5
%

A
u

to
m

o
ti

ve
 F

u
el

s 
$

4
1

,9
2

9
,3

5
5

$
8

0
,3

0
4

,5
9

5
$

3
8

,3
7

5
,2

4
0

9
2

%
$

1
5

8
,3

3
0

,6
4

4
$

3
2

4
,3

0
1

,1
1

1
$

1
6

5
,9

7
0

,4
6

7
1

0
5

%
$

3
9

1
,1

8
0

,1
5

1
$

7
5

6
,7

6
4

,0
6

4
$

3
6

5
,5

8
3

,9
1

3
9

3
%

Fl
o

o
r/

Fl
o

o
r 

C
o

ve
ri

n
gs

 
$

4
,3

7
2

,2
2

9
$

8
,4

9
6

,0
1

3
$

4
,1

2
3

,7
8

5
9

4
%

$
1

6
,4

6
7

,1
8

2
$

2
4

,4
6

1
,9

3
6

$
7

,9
9

4
,7

5
5

4
9

%
$

4
0

,9
8

6
,9

6
3

$
5

9
,9

8
1

,7
0

0
$

1
8

,9
9

4
,7

3
7

4
6

%

H
o

u
se

h
o

ld
 F

u
el

s 
(i

n
cl

 O
il,

 L
P

 g
as

, W
o

o
d

, C
o

al
)

$
1

,0
6

7
,1

1
6

$
2

,6
6

5
,9

3
6

$
1

,5
9

8
,8

1
9

1
5

0
%

$
3

,9
8

0
,1

3
8

$
1

1
,4

5
2

,9
8

0
$

7
,4

7
2

,8
4

3
1

8
8

%
$

9
,9

3
5

,7
5

2
$

1
8

,9
9

5
,5

3
9

$
9

,0
5

9
,7

8
6

9
1

%

©
SD

S,
 a

 d
iv

is
io

n
 o

f 
x-

sp
an

 r
es

u
lt

s,
 in

c.
  D

at
a 

b
y 

ST
I.

 A
ll 

ri
gh

ts
 r

es
er

ve
d

.
P

ag
e 

2
 o

f 
3

JBergman
Typewritten Text
27



C
o

n
su

m
e

r 
D

e
m

an
d

 &
 M

ar
ke

t 
Su

p
p

ly
 A

ss
e

ss
m

e
n

t
Si

te
:

A
d

d
re

ss
:

D
at

e
 R

e
p

o
rt

 C
re

at
e

d
:

D
o

w
n

to
w

n
 D

an
vi

lle

W
 P

ro
sp

ec
t 

A
ve

 a
n

d
 H

ar
tz

 A
ve

 |
 D

an
vi

lle
  C

A
 

12
/1
4/
20

19

5
 M

in
 D

ri
ve

1
0

 M
in

 D
ri

ve
1

5
 M

in
 D

ri
ve

D
at

a 
fo

r 
th

is
 r

ep
o

rt
 is

 p
ro

vi
d

ed
 v

ia
 t

h
e 

M
ar

ke
t 

O
u

tl
o

o
k 

d
at

ab
as

e 
fr

o
m

 S
yn

er
go

s 
Te

ch
n

o
lo

gi
es

, I
n

c 
(S

TI
).

M
ar

ke
t 

O
u

tl
o

o
k 

is
 b

as
ed

 o
n

 t
h

e 
fo

llo
w

in
g 

-
• 

th
e 

C
o

n
su

m
er

 E
xp

en
d

it
u

re
 S

u
rv

ey
 (

C
E)

, a
 p

ro
gr

am
 o

f 
th

e 
B

u
re

au
 o

f 
La

b
o

r 
St

at
is

ti
cs

 (
B

LS
);

• 
th

e 
U

.S
. C

en
su

s 
B

u
re

au
’s

 m
o

n
th

ly
 a

n
d

 a
n

n
u

al
 R

et
ai

l T
ra

d
e 

(C
R

T)
 r

ep
o

rt
s;

• 
th

e 
C

en
su

s 
B

u
re

au
’s

 E
co

n
o

m
ic

 C
en

su
s;

 w
it

h
 s

u
p

p
o

rt
in

g 
d

em
o

gr
ap

h
ic

 d
at

a 
fr

o
m

 S
TI

: 
P

o
p

St
at

s 
d

at
a 

an
d

 S
TI

: 
W

o
rk

P
la

ce
.

M
ar

ke
t 

O
u

tl
o

o
k 

d
at

a 
co

ve
rs

 3
1

 le
ad

in
g 

re
ta

il 
se

gm
en

ts
 a

n
d

 4
0

 m
aj

o
r 

p
ro

d
u

ct
 a

n
d

 s
er

vi
ce

 li
n

es
.

Th
e 

d
if

fe
re

n
ce

 b
et

w
ee

n
 d

em
an

d
 a

n
d

 s
u

p
p

ly
 r

ep
re

se
n

ts
 t

h
e 

o
p

p
o

rt
u

n
it

y 
ga

p
 o

r 
su

rp
lu

s 
av

ai
la

b
le

 f
o

r 
ea

ch
 r

et
ai

l o
u

tl
et

 c
it

ed
 o

n
 t

h
e 

M
ar

ke
t 

O
u

tl
o

o
k 

re
p

o
rt

 f
o

r 
th

e 
sp

ec
if

ie
d

 t
ra

d
e 

ar
ea

 o
r 

re
p

o
rt

in
g 

ge
o

gr
ap

h
y.

 W
h

en
 t

h
e 

d
em

an
d

 is
 g

re
at

er
 t

h
an

 (
o

r 
le

ss
 t

h
an

) 
th

e 
su

p
p

ly
, t

h
er

e 
is

 a
n

 o
p

p
o

rt
u

n
it

y 
ga

p
 (

o
r 

su
rp

lu
s)

 f
o

r 
th

at
 r

et
ai

l o
u

tl
et

. 
In

 o
th

er
 w

o
rd

s,
 a

 n
eg

at
iv

e 
va

lu
e 

si
gn

if
ie

s 
an

 o
p

p
o

rt
u

n
it

y 
ga

p
 w

h
er

e 
th

e 
C

o
n

su
m

er
 D

em
an

d
 is

 h
ig

h
er

 t
h

an
 t

h
e 

M
ar

ke
t 

Su
p

p
ly

, w
h

ile
 a

 p
o

si
ti

ve
 v

al
u

e 
si

gn
if

ie
s 

a 
su

rp
lu

s.

C
o

n
su

m
er

 D
em

an
d

/M
ar

ke
t 

Su
p

p
ly

 In
d

ex
: 

n
 =

 1
0

0
 (

Eq
u

ili
b

ri
u

m
)

n
 >

 1
0

0
 s

u
gg

es
ts

 d
em

an
d

 is
 n

o
t 

b
ei

n
g 

fu
lly

 m
et

 w
it

h
in

 t
h

e 
m

ar
ke

t,
 c

o
n

su
m

er
s 

ar
e 

le
av

in
g 

th
e 

ar
ea

 t
o

 s
h

o
p

n
 <

 1
0

0
 s

u
gg

es
ts

 s
u

p
p

ly
 e

xc
ee

d
s 

d
em

an
d

, a
tt

ra
ct

in
g 

co
n

su
m

er
s 

fr
o

m
 o

u
ts

id
e 

th
e 

d
ef

in
ed

 a
re

a

©
SD

S,
 a

 d
iv

is
io

n
 o

f 
x-

sp
an

 r
es

u
lt

s,
 in

c.
  D

at
a 

b
y 

ST
I.

 A
ll 

ri
gh

ts
 r

es
er

ve
d

.
P

ag
e 

3
 o

f 
3

JBergman
Typewritten Text
28



 

JBergman
Typewritten Text
29



 

JBergman
Typewritten Text



 

JBergman
Typewritten Text

JBergman
Typewritten Text
31



D
a

n
v

il
le

P
o

p
u

la
ti

o
n

4
3
,9
6
6

H
o

u
se

h
o

ld
s

1
6
,1
1
1

A
v

e
ra

g
e

 A
g

e
4
3
.4

A
v

e
ra

g
e

 H
H

 I
n

co
m

e
$
2
0
1
,7
8
6

W
h

it
e

 C
o

ll
a

r 
(R

e
si

d
e

n
ts

)
8
6
%

S
o

m
e

 C
o

ll
e

g
e

 o
r 

D
e

g
re

e
8
2
%

(7
1
4
)

8
7
9
-5

0
0
0
  
  
 w

w
w

.H
d

L
C

o
m

p
a
n

ie
s.

co
m

JBergman
Typewritten Text
32



C
o

n
s

u
m

e
r 

D
e

m
o

g
ra

p
h

ic
 P

ro
fi

le

S
it

e
:

A
d

d
re

s
s

:

D
a
te

 R
e

p
o

rt
 C

re
a

te
d

:

T
o
w

n
 o

f 
D

a
n
v
ill

e

T
o
w

n
 o

f 
D

a
n
v
ill

e
, 

C
o
n
tr

a
 C

o
s
ta

 C
o
u
n
ty

, 
C

a
lif

o
rn

ia
 

12
/1
4/
20
19

#
%

#
%

#
%

M
a
rk

e
t 

S
ta

ts

P
o
p
u
la

ti
o

n
4

3
,9

6
6

--
-

1
,1

4
1

,5
4

5
--

-
3

9
,3

8
5

,1
4

3
--

-

5
 Y

e
a
r 

P
ro

je
c
te

d
 P

o
p

4
5

,0
7

7
--

-
1

,1
9

5
,1

1
6

--
-

4
1

,1
8

9
,6

3
6

--
-

P
o
p
 G

ro
w

th
 (

%
)

2
.5

%
--

-
4
.7

%
--

-
4
.6

%
--

-

H
o
u
s
e
h
o
ld

s
1

6
,1

1
1

--
-

4
0

9
,2

9
4

--
-

1
3

,3
3

5
,3

5
1

--
-

5
 Y

e
a
r 

P
ro

je
c
te

d
 H

H
s

1
6

,5
1

0
--

-
4

2
8

,5
9

5
--

-
1

3
,9

5
2

,2
6

8
--

-

H
H

 G
ro

w
th

 (
%

)
2
.5

%
--

-
4
.7

%
--

-
4
.6

%
--

-

C
e
n

s
u

s
 S

ta
ts

 2
0
0
0
 P

o
p
u
la

ti
o

n
3
9
,9

6
7

--
-

9
4
8
,8

1
8

--
-

3
3
,8

7
1
,6

4
8

--
-

 2
0
1
0
 P

o
p
u
la

ti
o

n
4
2
,1

6
5

--
-

1
,0

4
9
,0

2
5

--
-

3
7
,2

5
3
,9

5
6

--
-

  
P

o
p
 G

ro
w

th
 (

%
)

5
.5

%
--

-
1
0
.6

%
--

-
1
0
.0

%
--

-

 2
0
0
0
 H

o
u
s
e
h
o
ld

s
1
4
,2

2
6

--
-

3
4
4
,1

3
2

--
-

1
1
,5

0
2
,8

6
4

--
-

 2
0
1
0
 H

o
u
s
e
h
o
ld

s
1
5
,4

4
8

--
-

3
7
5
,3

6
4

--
-

1
2
,5

7
7
,4

9
8

--
-

  
H

H
  

G
ro

w
th

 (
%

)
8
.6

%
--

-
9
.1

%
--

-
9
.3

%
--

-

T
o

ta
l 

P
o

p
u

la
ti

o
n

 b
y
 A

g
e

 A
v
e
ra

g
e

 A
g

e
4
3
.4

4
0
.3

3
8
.7

 1
9
 y

rs
  

&
 u

n
d
e
r

8
,4

0
6

1
9
.1

%
2

5
8

,8
5

7
2
2
.7

%
9

,2
2

0
,6

8
1

2
3
.4

%

 2
0
 t

o
 2

4
 y

rs
5

,2
9

4
1
2
.0

%
1

1
0

,7
0

6
9
.7

%
4

,0
3

3
,4

8
5

1
0
.2

%

 2
5
 t

o
 3

4
 y

rs
3

,8
6

6
8
.8

%
1

3
2

,9
5

3
1
1
.6

%
5

,2
5

7
,2

9
0

1
3
.3

%

 3
5
 t

o
 4

4
 y

rs
2

,9
8

5
6
.8

%
1

3
4

,4
8

3
1
1
.8

%
5

,1
3

5
,6

9
8

1
3
.0

%

 4
5
 t

o
 5

4
 y

rs
6

,4
4

3
1
4
.7

%
1

5
5

,6
8

1
1
3
.6

%
5

,0
8

7
,9

1
2

1
2
.9

%

 5
5
 t

o
 6

4
 y

rs
7

,9
0

4
1
8
.0

%
1

5
9

,0
3

4
1
3
.9

%
4

,8
7

7
,8

8
4

1
2
.4

%

 6
5
 t

o
 7

4
 y

rs
5

,6
2

2
1
2
.8

%
1

1
4

,7
1

8
1
0
.0

%
3

,4
5

1
,4

7
7

8
.8

%

 7
5
 t

o
 8

4
 y

rs
2

,5
6

5
5
.8

%
5

4
,5

1
8

4
.8

%
1

,6
8

6
,0

2
8

4
.3

%

 8
5
 +

 y
rs

8
8

1
2
.0

%
2

0
,5

9
5

1
.8

%
6

3
4

,6
8

8
1
.6

%

P
o

p
u

la
ti

o
n

 B
a
s
e
s

2
0
-3

4
 y

rs
9

,1
6

0
2
0
.8

%
2

4
3

,6
5

9
2
1
.3

%
9

,2
9

0
,7

7
5

2
3
.6

%

4
5
-6

4
 y

rs
1

4
,3

4
6

3
2
.6

%
3

1
4

,7
1

5
2
7
.6

%
9

,9
6

5
,7

9
6

2
5
.3

%

 1
6
 y

rs
 +

3
6

,8
1

6
8
3
.7

%
9

1
2

,2
0

0
7
9
.9

%
3

1
,1

6
4

,6
6

7
7
9
.1

%

 2
5
 y

rs
 +

3
0
,2

6
5

6
8
.8

%
7
7
1
,9

8
2

6
7
.6

%
2
6
,1

3
0
,9

7
7

6
6
.3

%

 6
5
 y

rs
 +

9
,0

6
8

2
0
.6

%
1
8
9
,8

3
1

1
6
.6

%
5
,7

7
2
,1

9
3

1
4
.7

%

 7
5
 y

rs
 +

3
,4

4
6

7
.8

%
7
5
,1

1
3

6
.6

%
2
,3

2
0
,7

1
6

5
.9

%

 8
5
 y

rs
 +

8
8
1

2
.0

%
2
0
,5

9
5

1
.8

%
6
3
4
,6

8
8

1
.6

%

T
o

w
n

 o
f 

D
a
n

v
il

le
C

o
n

tr
a
 C

o
s

ta
 C

o
u

n
ty

C
a
li

fo
rn

ia

0
.0

%

1
.0

%

2
.0

%

3
.0

%

4
.0

%

5
.0

%

P
o

p
 G

ro
w

th
 (

%
) 

0
.0

%

1
.0

%

2
.0

%

3
.0

%

4
.0

%

5
.0

%

H
H

 G
ro

w
th

 (
%

) 

0
.0

%

2
.0

%

4
.0

%

6
.0

%

8
.0

%

1
0

.0
%

1
2

.0
%

1
4

.0
%

1
6

.0
%

1
8

.0
%

   
2

0
 t

o
2

4
 y

rs
   

2
5

 t
o

3
4

 y
rs

   
3

5
 t

o
4

4
 y

rs
   

4
5

 t
o

5
4

 y
rs

   
5

5
 t

o
6

4
 y

rs
   

6
5

 t
o

7
4

 y
rs

   
7

5
 t

o
8

4
 y

rs

P
o

p
u

la
ti

o
n

 b
y 

A
ge

 G
ro

u
p

 

©
S

D
S

, 
a
 d

iv
is

io
n
 o

f 
x
-s

p
a
n
 r

e
s
u
lt
s
, 

in
c
. 

  
D

e
m

o
g
ra

p
h
ic

 d
a
ta

 b
y
 P

o
p
S

ta
ts

. 

 A
ll 

ri
g

h
ts

 r
e
s
e
rv

e
d
.

P
a
g
e
 1

 o
f 
4

JBergman
Typewritten Text
33



C
o

n
s

u
m

e
r 

D
e

m
o

g
ra

p
h

ic
 P

ro
fi

le

S
it

e
:

A
d

d
re

s
s

:

D
a
te

 R
e

p
o

rt
 C

re
a

te
d

:

T
o
w

n
 o

f 
D

a
n
v
ill

e

T
o
w

n
 o

f 
D

a
n
v
ill

e
, 

C
o
n
tr

a
 C

o
s
ta

 C
o
u
n
ty

, 
C

a
lif

o
rn

ia
 

12
/1
4/
20
19

#
%

#
%

#
%

T
o

w
n

 o
f 

D
a
n

v
il

le
C

o
n

tr
a
 C

o
s

ta
 C

o
u

n
ty

C
a
li

fo
rn

ia

 P
o

p
u

la
ti

o
n

 b
y
 R

a
c
e

 W
h
it
e

3
3

,4
0

7
7
6
.0

%
5

3
0

,6
8

0
4
6
.5

%
1

5
,5

1
7

,1
2

9
3
9
.4

%

 H
is

p
a
n
ic

2
,8

7
1

6
.5

%
2

8
2

,3
0

3
2
4
.7

%
1

4
,8

9
7

,3
6

5
3
7
.8

%

 B
la

c
k

4
5

0
1
.0

%
1

0
0

,4
4

2
8
.8

%
2

,2
5

5
,4

6
2

5
.7

%

 A
s
ia

n
5

,6
5

3
1
2
.9

%
1

6
9

,8
8

6
1
4
.9

%
5

,2
5

1
,9

4
9

1
3
.3

%

A
n

c
e
s
tr

y

 A
m

e
ri
c
a
n
 I

n
d
ia

n
 (

a
n
c
e
s
tr

y
)

4
6

0
.1

%
3

,4
7

4
0
.3

%
1

7
2

,1
5

8
0
.4

%

 H
a
w

a
iin

 (
a
n
c
e
s
tr

y
)

6
2

0
.1

%
5

,1
3

7
0
.5

%
1

3
8

,7
4

0
0
.4

%

H
o

u
s

e
h

o
ld

 I
n

c
o

m
e

 P
e
r 

C
a
p

it
a
 I

n
c

o
m

e
$
7
3
,9

4
5

--
-

$
4
3
,9

2
2

--
-

$
3
3
,4

2
3

--
-

 A
v
e
ra

g
e

 H
H

 I
n

c
o

m
e

$
2
0
1
,7

8
6

--
-

$
1
2
2
,5

0
0

--
-

$
9
8
,7

1
3

--
-

 M
e
d

ia
n

 H
H

 I
n

c
o

m
e

$
1
5
3
,2

7
8

--
-

$
8
9
,7

3
2

--
-

$
6
9
,5

4
9

--
-

 L
e
s
s
 t

h
a
n
 $

2
5
K

9
2

1
5
.7

%
5

0
,3

4
1

1
2
.3

%
2

,3
4

1
,7

3
1

1
7
.6

%

 $
2
5
K

 t
o
 $

3
4
.9

K
4

7
8

3
.0

%
2

4
,5

5
1

6
.0

%
1

,0
7

1
,6

8
3

8
.0

%

 $
3
5
K

 t
o
 $

4
9
.9

K
5

6
7

3
.5

%
3

7
,3

2
8

9
.1

%
1

,4
9

8
,9

3
2

1
1
.2

%

 $
5
0
K

 t
o
 $

7
4
.9

K
1

,5
4

2
9
.6

%
5

9
,8

2
9

1
4
.6

%
2

,1
7

1
,4

1
8

1
6
.3

%

 $
7
5
K

 t
o
 $

9
9
.9

K
1

,4
3

3
8
.9

%
5

1
,4

4
2

1
2
.6

%
1

,6
5

1
,7

3
5

1
2
.4

%

 $
1
0
0
K

 t
o
 $

1
4
9
.9

K
2

,9
2

4
1
8
.2

%
7

7
,7

8
0

1
9
.0

%
2

,1
5

9
,1

5
1

1
6
.2

%

 $
1
5
0
K

 t
o
 $

1
9
9
.9

K
3

,0
4

6
1
8
.9

%
5

6
,2

0
7

1
3
.7

%
1

,3
0

9
,2

8
0

9
.8

%

 $
2
0
0
K

 +
5

,1
9

9
3
2
.3

%
5

1
,8

1
6

1
2
.7

%
1

,1
3

1
,4

2
1

8
.5

%

E
d

u
c

a
ti

o
n

3
0

,2
6

5
7

7
1

,9
8

2
2

6
,1

3
0

,9
7

7

 L
e
s
s
 t

h
a
n
 9

th
 G

ra
d
e

2
8

9
1
.0

%
4

5
,1

7
9

5
.9

%
2

,5
7

5
,4

6
2

9
.9

%

 S
o
m

e
 H

S
, 

N
o
 D

ip
lo

m
a

3
6

3
1
.2

%
3

9
,4

1
3

5
.1

%
2

,0
8

0
,4

4
1

8
.0

%

 H
S

 G
ra

d
 (

o
r 

E
q
u
iv

a
le

n
t)

2
,7

0
3

8
.9

%
1

3
8

,3
7

2
1
7
.9

%
5

,4
1

2
,7

2
9

2
0
.7

%

 S
o
m

e
 C

o
lle

g
e
, 

N
o
 D

e
g
re

e
4

,4
6

7
1
4
.8

%
1

7
1

,8
5

4
2
2
.3

%
5

,6
3

7
,5

2
2

2
1
.6

%

 A
s
s
o
c
ia

te
 D

e
g
re

e
2

,0
1

9
6
.7

%
6

3
,3

6
0

8
.2

%
2

,0
3

7
,4

1
7

7
.8

%

 B
a
c
h
e
lo

r 
D

e
g
re

e
1

2
,7

2
4

4
2
.0

%
1

9
9

,6
8

5
2
5
.9

%
5

,2
5

0
,5

0
0

2
0
.1

%

 G
ra

d
u
a
te

s
 D

e
g
re

e
5

,5
5

4
1
8
.3

%
7

7
,1

8
5

1
0
.0

%
2

,1
1

8
,6

7
0

8
.1

%

0
.0

%

5
.0

%

1
0

.0
%

1
5

.0
%

2
0

.0
%

   
Le

ss
th

an
$

2
5K

   
$

2
5

K
to

$
3

4.
9

K

   
$

3
5

K
to

$
4

9.
9

K

   
$

5
0

K
to

$
7

4.
9

K

   
$

7
5

K
to

$
9

9.
9

K

   
$

1
0

0K
to

$
1

49
.9

K

   
$

1
5

0K
to

$
1

99
.9

K

H
o

u
se

h
o

ld
 In

co
m

e 
Le

ve
ls

 -
 %

 

0
.0

%
2

0
.0

%
4

0
.0

%
6

0
.0

%

   
H

S 
G

ra
d

(o
r

Eq
u

iv
al

en
t)

   
So

m
e

C
o

lle
ge

, N
o

D
eg

re
e

   
A

ss
o

ci
at

e
D

eg
re

e
   

B
ac

h
el

o
r

D
eg

re
e

G
ra

d
u

at
es

D
eg

re
e

Ed
u

ca
ti

o
n

 

0
.0

%
1

0
.0

%
2

0
.0

%
3

0
.0

%
4

0
.0

%
5

0
.0

%
6

0
.0

%
7

0
.0

%
8

0
.0

%

   
W

h
it

e

   
H

is
p

an
ic

   
B

la
ck

   
A

si
an

Et
h

n
ic

 B
re

ak
d

o
w

n
 

©
S

D
S

, 
a
 d

iv
is

io
n
 o

f 
x
-s

p
a
n
 r

e
s
u
lt
s
, 

in
c
. 

  
D

e
m

o
g
ra

p
h
ic

 d
a
ta

 b
y
 P

o
p
S

ta
ts

. 

 A
ll 

ri
g

h
ts

 r
e
s
e
rv

e
d
.

P
a
g
e
 2

 o
f 
4

JBergman
Typewritten Text
34



C
o

n
s

u
m

e
r 

D
e

m
o

g
ra

p
h

ic
 P

ro
fi

le

S
it

e
:

A
d

d
re

s
s

:

D
a
te

 R
e

p
o

rt
 C

re
a

te
d

:

T
o
w

n
 o

f 
D

a
n
v
ill

e

T
o
w

n
 o

f 
D

a
n
v
ill

e
, 

C
o
n
tr

a
 C

o
s
ta

 C
o
u
n
ty

, 
C

a
lif

o
rn

ia
 

12
/1
4/
20
19

#
%

#
%

#
%

T
o

w
n

 o
f 

D
a
n

v
il

le
C

o
n

tr
a
 C

o
s

ta
 C

o
u

n
ty

C
a
li

fo
rn

ia

F
a

m
il

y
 S

tr
u

c
tu

re
1
2
,5

9
9

2
9
1
,3

4
3

9
,2

3
0
,7

8
6

 S
in

g
le

 -
 M

a
le

2
2

0
1
.7

%
1

0
,9

9
2

3
.8

%
4

4
2

,0
9

5
4
.8

%

 S
in

g
le

 -
 F

e
m

a
le

7
0

1
5
.6

%
2

5
,4

0
5

8
.7

%
9

0
5

,5
0

1
9
.8

%

 S
in

g
le

 P
a
re

n
t 

- 
M

a
le

2
7

3
2
.2

%
8

,5
5

2
2
.9

%
3

4
7

,4
7

5
3
.8

%

 S
in

g
le

 P
a
re

n
t 

- 
F

e
m

a
le

5
3

6
4
.3

%
2

4
,4

0
4

8
.4

%
8

7
3

,2
2

1
9
.5

%

 M
a
rr

ie
d
 w

/ 
C

h
ild

re
n

5
,3

5
1

4
2
.5

%
1

0
0

,2
1

3
3
4
.4

%
2

,9
2

7
,0

9
5

3
1
.7

%

 M
a
rr

ie
d
 w

/o
u
t 

C
h
ild

re
n

5
,5

1
9

4
3
.8

%
1

2
1

,7
7

7
4
1
.8

%
3

,7
3

5
,3

9
9

4
0
.5

%

H
o

u
s

e
h

o
ld

 S
iz

e

 1
 P

e
rs

o
n

2
,9

4
3

1
8
.3

%
9

3
,3

5
1

2
2
.8

%
3

,1
1

2
,4

6
5

2
3
.3

%

 2
 P

e
o
p
le

5
,5

7
9

3
4
.6

%
1

2
6

,5
1

3
3
0
.9

%
3

,8
7

4
,2

0
0

2
9
.1

%

 3
 P

e
o
p
le

2
,8

5
1

1
7
.7

%
6

9
,8

2
5

1
7
.1

%
2

,1
6

7
,2

3
5

1
6
.3

%

 4
 t

o
 6

 P
e
o
p
le

4
,6

4
3

2
8
.8

%
1

0
9

,2
7

4
2
6
.7

%
3

,6
3

5
,4

6
5

2
7
.3

%

 7
+

 P
e
o
p
le

9
5

0
.6

%
1

0
,3

3
1

2
.5

%
5

4
5

,9
8

6
4
.1

%

H
o

m
e
 O

w
n

e
rs

h
ip

1
6
,1

1
1

4
0
9
,2

9
4

1
3
,3

3
5
,3

5
1

 O
w

n
e
rs

1
3

,3
6

2
8
2
.9

%
2

7
4

,7
0

2
6
7
.1

%
7

,4
7

5
,0

7
3

5
6
.1

%

 R
e
n
te

rs
2

,7
5

0
1
7
.1

%
1

3
4

,5
9

2
3
2
.9

%
5

,8
6

0
,2

7
8

4
3
.9

%

C
o

m
p

o
n

e
n

ts
 o

f 
C

h
a

n
g

e

 B
ir
th

s
4

3
8

1
.0

%
1

2
,5

9
7

1
.1

%
4

6
9

,2
9

4
1
.2

%

 D
e
a
th

s
4

0
8

0
.9

%
9

,0
9

6
0
.8

%
2

8
2

,2
6

3
0
.7

%

 M
ig

ra
ti
o

n
-1

5
0
.0

%
1

,8
3

3
0
.2

%
-9

,4
5

0
0
.0

%

E
m

p
lo

y
m

e
n

t 
(P

o
p

 1
6
+

)
3

6
,8

1
6

9
1

2
,2

0
0

3
1

,1
6

4
,6

6
7

 A
rm

e
d
 S

e
rv

ic
e
s

1
4

0
.0

%
8

2
5

0
.1

%
1

4
3

,6
0

0
0
.5

%

 C
iv

ili
a

n
2

2
,9

9
7

6
2
.5

%
5

8
7

,5
0

2
6
4
.4

%
1

9
,5

7
5

,5
1

8
6
2
.8

%

  
  

  
 E

m
p
lo

y
e
d

2
2

,3
5

2
6
0
.7

%
5

5
6

,6
1

0
6
1
.0

%
1

8
,4

2
7

,7
1

6
5
9
.1

%
T

o
w

n
 o

f 
D

a
n
v
ill

e
C

o
n
tr

a
 C

o
s
ta

 C
o
u
n
ty

C
a
lif

o
rn

ia

  
  

  
 U

n
e
m

p
lo

y
e
d

6
4

5
1
.8

%
3

0
,8

9
2

3
.4

%
1

,1
4

7
,8

0
2

3
.7

%

 N
o
t 

in
 L

a
b
o
r 

F
o

rc
e

1
3

,8
0

5
3
7
.5

%
3

2
3

,8
7

3
3
5
.5

%
1

1
,4

4
5

,5
4

9
3
6
.7

%

E
m

p
lo

y
e
d

 P
o

p
u

la
ti

o
n

2
2
,3

5
2

5
5
6
,6

1
0

1
8
,4

2
7
,7

1
6

 W
h
it
e
 C

o
lla

r
1

9
,1

3
0

8
5
.6

%
3

8
0

,1
4

4
6
8
.3

%
1

1
,5

7
9

,4
5

2
6
2
.8

%

 B
lu

e
 C

o
lla

r
3

,2
2

3
1
4
.4

%
1

7
6

,4
6

6
3
1
.7

%
6

,8
4

8
,2

6
4

3
7
.2

%

0
.0

%

5
.0

%

1
0

.0
%

1
5

.0
%

2
0

.0
%

2
5

.0
%

3
0

.0
%

3
5

.0
%

   
1

 P
er

so
n

   
2

 P
eo

p
le

   
3

 P
eo

p
le

   
4

 t
o

 6
P

eo
p

le

H
o

u
se

h
o

ld
 S

iz
e

 

5
6

.0
%

5
8

.0
%

6
0

.0
%

6
2

.0
%

6
4

.0
%

6
6

.0
%

To
w

n
 o

f 
D

an
vi

lle
C

o
n

tr
a 

C
o

st
a

C
o

u
n

ty
C

al
if

o
rn

ia

C
iv

ili
an

 E
m

p
lo

ym
en

t 

 E
m

p
lo

ye
d

 U
n

e
m

p
lo

ye
d

©
S

D
S

, 
a
 d

iv
is

io
n
 o

f 
x
-s

p
a
n
 r

e
s
u
lt
s
, 

in
c
. 

  
D

e
m

o
g
ra

p
h
ic

 d
a
ta

 b
y
 P

o
p
S

ta
ts

. 

 A
ll 

ri
g

h
ts

 r
e
s
e
rv

e
d
.

P
a
g
e
 3

 o
f 
4

JBergman
Typewritten Text
35



C
o

n
s

u
m

e
r 

D
e

m
o

g
ra

p
h

ic
 P

ro
fi

le

S
it

e
:

A
d

d
re

s
s

:

D
a
te

 R
e

p
o

rt
 C

re
a

te
d

:

T
o
w

n
 o

f 
D

a
n
v
ill

e

T
o
w

n
 o

f 
D

a
n
v
ill

e
, 

C
o
n
tr

a
 C

o
s
ta

 C
o
u
n
ty

, 
C

a
lif

o
rn

ia
 

12
/1
4/
20
19

#
%

#
%

#
%

T
o

w
n

 o
f 

D
a
n

v
il

le
C

o
n

tr
a
 C

o
s

ta
 C

o
u

n
ty

C
a
li

fo
rn

ia

E
m

p
lo

y
m

e
n

t 
B

y
 O

c
c
u

p
a

ti
o

n
2

2
,3

5
2

5
5

6
,6

1
0

1
8

,4
2

7
,7

1
6

 W
h
it
e
 C

o
lla

r
1

9
,1

3
0

8
5
.6

%
3

8
0

,1
4

4
6
8
.3

%
1

1
,5

7
9

,4
5

2
6
2
.8

%

  
  

  
  

M
a
n
a
g
e
ri
a
l 
e
x
e
c
u
ti
v
e

7
,5

7
7

3
3
.9

%
1

1
0

,7
4

6
1
9
.9

%
2

,8
5

2
,4

5
4

1
5
.5

%

  
  

  
  

P
ro

f 
s
p
e
c
ia

lt
y

6
,2

8
0

2
8
.1

%
1

3
0

,2
5

1
2
3
.4

%
4

,1
2

9
,1

8
2

2
2
.4

%

  
  

  
  

H
e
a
lt
h
c
a
re

 s
u
p
p
o
rt

2
0

9
0
.9

%
1

0
,6

4
7

1
.9

%
3

4
7

,4
2

1
1
.9

%

  
  

  
  

S
a
le

s
3

,2
4

0
1
4
.5

%
6

1
,3

2
5

1
1
.0

%
1

,9
5

2
,9

3
6

1
0
.6

%

  
  

  
  

O
ff

ic
e
 A

d
m

in
 

1
,8

2
4

8
.2

%
6

7
,1

7
5

1
2
.1

%
2

,2
9

7
,4

5
9

1
2
.5

%

 B
lu

e
 C

o
lla

r
3
,2

2
3

1
4
.4

%
1
7
6
,4

6
6

3
1
.7

%
6
,8

4
8
,2

6
4

3
7
.2

%

  
  

  
  

P
ro

te
c
ti
v
e
 

3
4

5
1
.5

%
1

1
,8

2
7

2
.1

%
3

8
0

,7
2

7
2
.1

%

  
  

  
  

F
o
o
d
 P

re
p
 S

e
rv

in
g
 

4
1

3
1
.8

%
2

7
,7

4
3

5
.0

%
1

,0
4

7
,9

7
9

5
.7

%

  
  

  
  

B
ld

g
 M

a
in

t/
C

le
a
n
in

g
 

1
1

9
0
.5

%
2

4
,4

9
0

4
.4

%
7

8
3

,8
9

4
4
.3

%

  
  

  
  

P
e
rs

o
n
a
l 
C

a
re

 
7

9
5

3
.6

%
2

4
,1

5
0

4
.3

%
8

7
1

,9
9

4
4
.7

%

  
  

  
  

F
a
rm

in
g
/F

is
h
in

g
/F

o
re

s
tr

y
 

2
0

0
.1

%
1

,4
9

5
0
.3

%
3

1
4

,7
1

8
1
.7

%

  
  

  
  

C
o
n
s
tr

u
c
ti
o
n
 

8
0

0
3
.6

%
4

2
,7

8
9

7
.7

%
1

,3
9

2
,1

3
6

7
.6

%

  
  

  
  

P
ro

d
u
c
ti
o
n
 T

ra
n
s
p

7
3

1
3
.3

%
4

3
,9

7
2

7
.9

%
2

,0
5

6
,8

1
6

1
1
.2

%

E
m

p
lo

y
m

e
n

t 
B

y
 I

n
d

u
s

tr
y

2
2

,3
5

2
5

5
6

,6
1

0
1

8
,4

2
7

,7
1

6

 A
g
ri
 M

in
in

g
 C

o
n
s
t 

1
,1

4
3

5
.1

%
4

2
,5

0
9

7
.6

%
1

,5
8

2
,4

0
5

8
.6

%

 M
a
n
u
fa

c
tu

ri
n

g
 

2
,2

4
6

1
0
.0

%
3

9
,4

6
5

7
.1

%
1

,7
6

4
,8

5
0

9
.6

%

 T
ra

n
s
p
o
rt

a
ti
o

n
 

5
5

4
2
.5

%
2

7
,4

4
3

4
.9

%
9

2
3

,0
9

7
5
.0

%

 I
n
fo

rm
a
ti
o

n
 

9
9

7
4
.5

%
1

5
,6

8
0

2
.8

%
5

2
8

,0
9

8
2
.9

%

 W
h
o
le

s
a
le

 R
e
ta

il 
2

,7
8

4
1
2
.5

%
7

2
,0

4
2

1
2
.9

%
2

,5
3

8
,4

2
7

1
3
.8

%

 F
in

 I
n
s
u
r 

R
e
a
l 
E

s
ta

te
 

2
,8

6
2

1
2
.8

%
4

9
,1

2
9

8
.8

%
1

,1
3

1
,1

1
4

6
.1

%

 P
ro

fe
s
s
io

n
a
l 
S

e
rv

ic
e
s
 

3
,7

3
0

1
6
.7

%
5

8
,8

4
3

1
0
.6

%
1

,5
1

9
,0

5
6

8
.2

%

 M
a
n
a
g
e
m

e
n
t 

S
e
rv

ic
e
s
 

5
8

0
.3

%
7

7
5

0
.1

%
1

4
,1

1
0

0
.1

%

 A
d
m

in
 W

a
s
te

 S
e
rv

ic
e
s
 

5
7

9
2
.6

%
2

9
,2

9
1

5
.3

%
8

8
5

,3
8

2
4
.8

%

 E
d
u
c
a
ti
o

n
a
l 
s
e
rv

ic
e
s
 

4
,5

3
8

2
0
.3

%
1

2
0

,5
6

4
2
1
.7

%
3

,8
6

0
,5

2
2

2
0
.9

%

 E
n
te

rt
a
in

 s
e
rv

ic
e
s
 

1
,2

2
1

5
.5

%
5

0
,6

6
8

9
.1

%
1

,8
9

5
,7

9
1

1
0
.3

%

 O
th

e
r 

P
ro

f 
s
e
rv

ic
e
s
 

7
7

5
3
.5

%
2

7
,8

1
6

5
.0

%
9

7
2

,5
9

2
5
.3

%

 P
u
b
lic

 a
d
m

in
 

8
6

5
3
.9

%
2

2
,3

8
5

4
.0

%
8

1
2

,2
7

2
4
.4

%

0
.0

%

5
.0

%

1
0

.0
%

1
5

.0
%

In
d

u
st

ry
 B

re
ak

d
o

w
n

 

0
.0

%

1
0

.0
%

2
0

.0
%

3
0

.0
%

In
d

u
st

ry
 B

re
ak

d
o

w
n

 C
o

n
t.

 

©
S

D
S

, 
a
 d

iv
is

io
n
 o

f 
x
-s

p
a
n
 r

e
s
u
lt
s
, 

in
c
. 

  
D

e
m

o
g
ra

p
h
ic

 d
a
ta

 b
y
 P

o
p
S

ta
ts

. 

 A
ll 

ri
g

h
ts

 r
e
s
e
rv

e
d
.

P
a
g
e
 4

 o
f 
4

JBergman
Typewritten Text
36



 

JBergman
Typewritten Text

JBergman
Typewritten Text
37



Site:

Address:

Date:

Town of Danville

Town of Danville, Contra Costa County, California 
12/14/2019

Town of Danville Contra Costa County California

(01Y) Starting Out 0.1% 2.4% ##

(02Y) Taking Hold 2.2% 4.4% ##

(03X) Settling Down 0.0% 0.3% ##

(04X) Social Connectors 0.2% 2.5% ##

(05X) Busy Households 0.1% 1.2% ##

(06X) Working & Studying 0.0% 1.2% ##

(07X) Career Oriented 1.8% 4.8% ##

(08X) Large Households 0.3% 2.0% ##

(09B) Comfortable Independence 0.0% 0.7% ##

(10B) Rural-Metro Mix 0.1% 2.0% ##

(11B) Affluent Households 46.8% 20.8% ##

(12B) Comfortable Households 1.1% 7.9% ##

(13B) Working Households 0.3% 1.3% ##

(14B) Diverging Paths 1.5% 5.0% ##

(15M) Top Wealth 36.4% 15.5% ##

(16M) Living Well 0.2% 1.8% ##

(17M) Bargain Hunters 0.2% 3.3% ##

(18M) Thrifty and Active 0.0% 0.0% ##

(19M) Solid Prestige 6.5% 12.2% ##

(20S) Community Minded 1.8% 7.2% ##

(21S) Leisure Seekers 0.3% 3.4% ##

Total Households 15,878 100% 396,012 100% 13,047,519 100%

Rank * Cluster Lifestage Group Households % Households % Households % 
1 01- Summit Estates (11B) Affluent Households 6,195 39.0% 43,569 11.0% 549,291 4.2%

2 02- Established Elite (15M) Top Wealth 4,733 29.8% 38,658 9.8% 651,700 5.0%

3 04- Top Professionals (11B) Affluent Households 1,057 6.7% 30,985 7.8% 654,182 5.0%

4 03- Corporate Connected (15M) Top Wealth 1,043 6.6% 22,587 5.7% 567,454 4.3%

5 09- Busy Schedules (19M) Solid Prestige 475 3.0% 22,330 5.6% 556,820 4.3%

6 05- Active & Involved (19M) Solid Prestige 342 2.2% 10,315 2.6% 303,990 2.3%

7 24- Career Building (02Y) Taking Hold 318 2.0% 13,004 3.3% 378,558 2.9%

8 33- Urban Diversity (14B) Diverging Paths 219 1.4% 16,793 4.2% 622,032 4.8%

9 08- Solid Surroundings (19M) Solid Prestige 210 1.3% 15,536 3.9% 430,733 3.3%

10 07- Active Lifestyles (11B) Affluent Households 180 1.1% 7,958 2.0% 206,259 1.6%

* Rank is based on Trade Area 1 cluster size

Household Segmentation Profile

Trade Area 1: Trade Area 2: Trade Area 3:

Town of Danville Contra Costa County California

Town of Danville Contra Costa County California

Trade Area 1: Trade Area 2: Trade Area 3:

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0% 50.0%

(01Y) Starting Out

(02Y) Taking Hold

(03X) Settling Down

(04X) Social Connectors

(05X) Busy Households

(06X) Working & Studying

(07X) Career Oriented

(08X) Large Households

(09B) Comfortable Independence

(10B) Rural-Metro Mix

(11B) Affluent Households

(12B) Comfortable Households

(13B) Working Households

(14B) Diverging Paths

(15M) Top Wealth

(16M) Living Well

(17M) Bargain Hunters

(18M) Thrifty and Active

(19M) Solid Prestige

(20S) Community Minded

(21S) Leisure Seekers

Household Lifestage Group Comparison 

Uses the Personicx household segmentation system. More information about each cluster 

and lifestage group is available by clicking on the respective category. Page 1 of 3

http://www2.hdlcompanies.com/misc/HSR/Summit_Estates.pdf
http://www2.hdlcompanies.com/misc/HSR/11B.pdf
http://www2.hdlcompanies.com/misc/HSR/Established_Elite.pdf
http://www2.hdlcompanies.com/misc/HSR/15M.pdf
http://www2.hdlcompanies.com/misc/HSR/Top_Professionals.pdf
http://www2.hdlcompanies.com/misc/HSR/11B.pdf
http://www2.hdlcompanies.com/misc/HSR/Corporate_Connected.pdf
http://www2.hdlcompanies.com/misc/HSR/15M.pdf
http://www2.hdlcompanies.com/misc/HSR/Busy_Schedules.pdf
http://www2.hdlcompanies.com/misc/HSR/19M.pdf
http://www2.hdlcompanies.com/misc/HSR/Active_and_Involved.pdf
http://www2.hdlcompanies.com/misc/HSR/19M.pdf
http://www2.hdlcompanies.com/misc/HSR/Career_Building.pdf
http://www2.hdlcompanies.com/misc/HSR/02Y.pdf
http://www2.hdlcompanies.com/misc/HSR/Urban_Diversity.pdf
http://www2.hdlcompanies.com/misc/HSR/14B.pdf
http://www2.hdlcompanies.com/misc/HSR/Solid_Surroundings.pdf
http://www2.hdlcompanies.com/misc/HSR/19M.pdf
http://www2.hdlcompanies.com/misc/HSR/Active_Lifestyles.pdf
http://www2.hdlcompanies.com/misc/HSR/11B.pdf
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Household Segmentation Profile
Market:

Date:

Town of Danville, Contra Costa County, California 
12/14/2019

TOTAL HOUSEHOLDS 15,878 100% 396,012 100% 13,047,519 100%

Lifestage Group Cluster Name

21 0.1% 9,691 2.4% 563,119 4.3%
39- Setting Goals 1 0.0% 1,561 0.4% 94,360 0.7%

45- Offices & Entertainment 5 0.0% 2,155 0.5% 92,780 0.7%

57- Collegiate Crowd 13 0.1% 3,424 0.9% 191,417 1.5%

58- Outdoor Fervor 0 0.0% 41 0.0% 37,032 0.3%

67- First Steps 2 0.0% 2,510 0.6% 147,530 1.1%

348 2.2% 17,508 4.4% 530,251 4.1%
18- Climbing the Ladder 2 0.0% 702 0.2% 26,559 0.2%

21- Children First 27 0.2% 3,185 0.8% 87,682 0.7%

24- Career Building 318 2.0% 13,004 3.3% 378,558 2.9%

30- Out & About 1 0.0% 617 0.2% 37,452 0.3%

6 0.0% 1,354 0.3% 117,136 0.9%
34- Outward Bound 0 0.0% 52 0.0% 18,060 0.1%

41- Rural Adventure 1 0.0% 160 0.0% 19,190 0.1%

46- Rural & Active 5 0.0% 1,142 0.3% 79,886 0.6%

30 0.2% 9,815 2.5% 488,108 3.7%
42- Creative Variety 6 0.0% 1,848 0.5% 92,338 0.7%

52- Stylish & Striving 14 0.1% 3,568 0.9% 160,811 1.2%

59- Mobile Mixers 10 0.1% 4,399 1.1% 234,959 1.8%

21 0.1% 4,875 1.2% 338,655 2.6%
37- Firm Foundations 7 0.0% 1,720 0.4% 119,863 0.9%

62- Movies & Sports 13 0.1% 3,155 0.8% 218,792 1.7%

2 0.0% 4,847 1.2% 510,246 3.9%
61- City Life 1 0.0% 2,284 0.6% 324,722 2.5%

69- Productive Havens 1 0.0% 842 0.2% 57,945 0.4%

70- Favorably Frugal 0 0.0% 1,721 0.4% 127,579 1.0%

284 1.8% 19,176 4.8% 626,520 4.8%
06- Casual Comfort 170 1.1% 7,046 1.8% 206,901 1.6%

10- Careers & Travel 35 0.2% 2,905 0.7% 83,236 0.6%

20- Carving Out Time 6 0.0% 865 0.2% 37,458 0.3%

26- Getting Established 73 0.5% 8,360 2.1% 298,925 2.3%

52 0.3% 7,848 2.0% 334,606 2.6%
11- Schools & Shopping 22 0.1% 2,487 0.6% 75,530 0.6%

12- On the Go 26 0.2% 2,492 0.6% 87,901 0.7%

19- Country Comfort 0 0.0% 341 0.1% 60,711 0.5%

27- Tenured Proprietors 4 0.0% 2,528 0.6% 110,464 0.8%

4 0.0% 2,586 0.7% 245,102 1.9%
29- City Mixers 0 0.0% 438 0.1% 141,312 1.1%

35- Working & Active 1 0.0% 1,146 0.3% 51,813 0.4%

56- Metro Active 3 0.0% 1,002 0.3% 51,977 0.4%

15 0.1% 7,736 2.0% 478,261 3.7%
47- Rural Parents 0 0.0% 142 0.0% 48,445 0.4%

53- Metro Strivers 15 0.1% 7,483 1.9% 369,818 2.8%

60- Rural & Mobile 0 0.0% 111 0.0% 59,998 0.5%

Town of Danville Contra Costa County California

(01Y) Starting Out

(02Y) Taking Hold

(03X) Settling Down

(04X) Social Connectors

(05X) Busy Households

(06X) Working & Studying

(07X) Career Oriented

(08X) Large Households

(09B) Comfortable Independence

(10B) Rural-Metro Mix

Uses the Personicx household life stage segmentation system. More information about each cluster

and lifestage group is available by clicking on the respective category. Page 2 of 3

http://www2.hdlcompanies.com/misc/HSR/Setting_Goals.pdf
http://www2.hdlcompanies.com/misc/HSR/Offices_and_Entertainment.pdf
http://www2.hdlcompanies.com/misc/HSR/Collegiate_Crowd.pdf
http://www2.hdlcompanies.com/misc/HSR/Outdoor_Fervor.pdf
http://www2.hdlcompanies.com/misc/HSR/First_Steps.pdf
http://www2.hdlcompanies.com/misc/HSR/Climbing_the_Ladder.pdf
http://www2.hdlcompanies.com/misc/HSR/Children_First.pdf
http://www2.hdlcompanies.com/misc/HSR/Career_Building.pdf
http://www2.hdlcompanies.com/misc/HSR/Out_and_About.pdf
http://www2.hdlcompanies.com/misc/HSR/Outward_Bound.pdf
http://www2.hdlcompanies.com/misc/HSR/Rural_Adventure.pdf
http://www2.hdlcompanies.com/misc/HSR/Rural_and_Active.pdf
http://www2.hdlcompanies.com/misc/HSR/Creative_Variety.pdf
http://www2.hdlcompanies.com/misc/HSR/Stylish_and_Striving.pdf
http://www2.hdlcompanies.com/misc/HSR/Mobile_Mixers.pdf
http://www2.hdlcompanies.com/misc/HSR/Firm_Foundations.pdf
http://www2.hdlcompanies.com/misc/HSR/Movies_and_Sports.pdf
http://www2.hdlcompanies.com/misc/HSR/City_Life.pdf
http://www2.hdlcompanies.com/misc/HSR/Productive_Havens.pdf
http://www2.hdlcompanies.com/misc/HSR/Favorably_Frugal.pdf
http://www2.hdlcompanies.com/misc/HSR/Casual_Comfort.pdf
http://www2.hdlcompanies.com/misc/HSR/Careers_and_Travel.pdf
http://www2.hdlcompanies.com/misc/HSR/Carving_Out_Time.pdf
http://www2.hdlcompanies.com/misc/HSR/Getting_Established.pdf
http://www2.hdlcompanies.com/misc/HSR/Schools_and_Shopping.pdf
http://www2.hdlcompanies.com/misc/HSR/On_the_Go.pdf
http://www2.hdlcompanies.com/misc/HSR/Country_Comfort.pdf
http://www2.hdlcompanies.com/misc/HSR/Tenured_Proprietors.pdf
http://www2.hdlcompanies.com/misc/HSR/City_Mixers.pdf
http://www2.hdlcompanies.com/misc/HSR/Working_and_Active.pdf
http://www2.hdlcompanies.com/misc/HSR/Metro_Active.pdf
http://www2.hdlcompanies.com/misc/HSR/Rural_Parents.pdf
http://www2.hdlcompanies.com/misc/HSR/Metro_Strivers.pdf
http://www2.hdlcompanies.com/misc/HSR/Rural_and_Mobile.pdf
http://www2.hdlcompanies.com/misc/HSR/01Y.pdf
http://www2.hdlcompanies.com/misc/HSR/02Y.pdf
http://www2.hdlcompanies.com/misc/HSR/03X.pdf
http://www2.hdlcompanies.com/misc/HSR/04X.pdf
http://www2.hdlcompanies.com/misc/HSR/05X.pdf
http://www2.hdlcompanies.com/misc/HSR/06X.pdf
http://www2.hdlcompanies.com/misc/HSR/07X.pdf
http://www2.hdlcompanies.com/misc/HSR/08x.pdf
http://www2.hdlcompanies.com/misc/HSR/09B.pdf
http://www2.hdlcompanies.com/misc/HSR/10B.pdf
JBergman
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Household Segmentation Profile
Market:

Date:

Town of Danville, Contra Costa County, California 
12/14/2019

TOTAL HOUSEHOLDS 15,878 100% 396,012 100% 13,047,519 100%

Lifestage Group Cluster Name Town of Danville Contra Costa County California

7,432 46.8% 82,512 20.8% 1,409,732 10.8%
01- Summit Estates 6,195 39.0% 43,569 11.0% 549,291 4.2%

04- Top Professionals 1,057 6.7% 30,985 7.8% 654,182 5.0%

07- Active Lifestyles 180 1.1% 7,958 2.0% 206,259 1.6%

173 1.1% 31,182 7.9% 970,861 7.4%
13- Work & Play 109 0.7% 16,679 4.2% 469,776 3.6%

17- Firmly Established 64 0.4% 14,503 3.7% 501,085 3.8%

46 0.3% 5,100 1.3% 319,681 2.5%
38- Occupational Mix 46 0.3% 5,030 1.3% 286,990 2.2%

48- Farm & Home 0 0.0% 70 0.0% 32,691 0.3%

232 1.5% 19,884 5.0% 845,607 6.5%
16- Country Enthusiasts 0 0.0% 206 0.1% 31,157 0.2%

22- Comfortable Cornerstones 1 0.0% 906 0.2% 42,603 0.3%

31- Mid-Americana 11 0.1% 1,469 0.4% 65,638 0.5%

32- Metro Mix 0 0.0% 510 0.1% 84,177 0.6%

33- Urban Diversity 219 1.4% 16,793 4.2% 622,032 4.8%

5,776 36.4% 61,245 15.5% 1,219,154 9.3%
02- Established Elite 4,733 29.8% 38,658 9.8% 651,700 5.0%

03- Corporate Connected 1,043 6.6% 22,587 5.7% 567,454 4.3%

39 0.2% 7,082 1.8% 281,255 2.2%
14- Career Centered 35 0.2% 5,429 1.4% 177,112 1.4%

15- Country Ways 0 0.0% 93 0.0% 36,108 0.3%

23- Good Neighbors 4 0.0% 1,560 0.4% 68,035 0.5%

32 0.2% 13,234 3.3% 726,789 5.6%
43- Work & Causes 6 0.0% 1,765 0.4% 86,904 0.7%

44- Open Houses 5 0.0% 2,386 0.6% 105,266 0.8%

55- Community Life 9 0.1% 1,842 0.5% 108,460 0.8%

63- Staying Home 10 0.1% 6,243 1.6% 366,140 2.8%

68- Staying Healthy 2 0.0% 998 0.3% 60,019 0.5%

0 0.0% 170 0.0% 132,500 1.0%
40- Great Outdoors 0 0.0% 36 0.0% 21,967 0.2%

50- Rural Community 0 0.0% 104 0.0% 82,505 0.6%

54- Work & Outdoors 0 0.0% 30 0.0% 28,028 0.2%

1,027 6.5% 48,181 12.2% 1,291,543 9.9%
05- Active & Involved 342 2.2% 10,315 2.6% 303,990 2.3%

08- Solid Surroundings 210 1.3% 15,536 3.9% 430,733 3.3%

09- Busy Schedules 475 3.0% 22,330 5.6% 556,820 4.3%

283 1.8% 28,330 7.2% 926,348 7.1%
25- Clubs & Causes 25 0.2% 4,536 1.1% 156,992 1.2%

28- Community Pillars 79 0.5% 6,258 1.6% 194,658 1.5%

36- Persistent & Productive 179 1.1% 17,536 4.4% 574,698 4.4%

55 0.3% 13,656 3.4% 692,045 5.3%
49- Home & Garden 11 0.1% 2,665 0.7% 132,321 1.0%

51- Role Models 4 0.0% 2,215 0.6% 107,316 0.8%

64- Practical & Careful 27 0.2% 2,381 0.6% 143,788 1.1%

65- Hobbies & Shopping 4 0.0% 2,984 0.8% 143,610 1.1%

66- Helping Hands 9 0.1% 3,411 0.9% 165,010 1.3%

(11B) Affluent Households

(12B) Comfortable Households

(13B) Working Households

(14B) Diverging Paths

(15M) Top Wealth

(20S) Community Minded

(21S) Leisure Seekers

(16M) Living Well 

(17M)Bargain Hunters

(18M) Thrifty & Active

(19M) Solid Prestige

Uses the Personicx household life stage segmentation system. More information about each cluster

and lifestage group is available by clicking on the respective category. Page 3 of 3

http://www2.hdlcompanies.com/misc/HSR/Summit_Estates.pdf
http://www2.hdlcompanies.com/misc/HSR/Top_Professionals.pdf
http://www2.hdlcompanies.com/misc/HSR/Active_Lifestyles.pdf
http://www2.hdlcompanies.com/misc/HSR/Work_and_Play.pdf
http://www2.hdlcompanies.com/misc/HSR/Firmly_Established.pdf
http://www2.hdlcompanies.com/misc/HSR/Occupational_Mix.pdf
http://www2.hdlcompanies.com/misc/HSR/Farm_and_Home.pdf
http://www2.hdlcompanies.com/misc/HSR/Country_Enthusiasts.pdf
http://www2.hdlcompanies.com/misc/HSR/Comfortable_Cornerstones.pdf
http://www2.hdlcompanies.com/misc/HSR/Mid_Americana.pdf
http://www2.hdlcompanies.com/misc/HSR/Metro_Mix.pdf
http://www2.hdlcompanies.com/misc/HSR/Urban_Diversity.pdf
http://www2.hdlcompanies.com/misc/HSR/Established_Elite.pdf
http://www2.hdlcompanies.com/misc/HSR/Corporate_Connected.pdf
http://www2.hdlcompanies.com/misc/HSR/Career_Centered.pdf
http://www2.hdlcompanies.com/misc/HSR/Country_Ways.pdf
http://www2.hdlcompanies.com/misc/HSR/Good_Neighbors.pdf
http://www2.hdlcompanies.com/misc/HSR/Work_and_Causes.pdf
http://www2.hdlcompanies.com/misc/HSR/Open_Houses.pdf
http://www2.hdlcompanies.com/misc/HSR/Community_Life.pdf
http://www2.hdlcompanies.com/misc/HSR/Staying_Home.pdf
http://www2.hdlcompanies.com/misc/HSR/Staying_Healthy.pdf
http://www2.hdlcompanies.com/misc/HSR/Great_Outdoors.pdf
http://www2.hdlcompanies.com/misc/HSR/Rural_Community.pdf
http://www2.hdlcompanies.com/misc/HSR/Work_and_Outdoors.pdf
http://www2.hdlcompanies.com/misc/HSR/Active_and_Involved.pdf
http://www2.hdlcompanies.com/misc/HSR/Solid_Surroundings.pdf
http://www2.hdlcompanies.com/misc/HSR/Busy_Schedules.pdf
http://www2.hdlcompanies.com/misc/HSR/Clubs_and_Causes.pdf
http://www2.hdlcompanies.com/misc/HSR/Community_Pillars.pdf
http://www2.hdlcompanies.com/misc/HSR/Persistent_and_Productive.pdf
http://www2.hdlcompanies.com/misc/HSR/Home_and_Garden.pdf
http://www2.hdlcompanies.com/misc/HSR/Role_Models.pdf
http://www2.hdlcompanies.com/misc/HSR/Practical_and_Careful.pdf
http://www2.hdlcompanies.com/misc/HSR/Hobbies_and_Shopping.pdf
http://www2.hdlcompanies.com/misc/HSR/Helping_Hands.pdf
http://www2.hdlcompanies.com/misc/HSR/11B.pdf
http://www2.hdlcompanies.com/misc/HSR/12B.pdf
http://www2.hdlcompanies.com/misc/HSR/13B.pdf
http://www2.hdlcompanies.com/misc/HSR/14B.pdf
http://www2.hdlcompanies.com/misc/HSR/15M.pdf
http://www2.hdlcompanies.com/misc/HSR/20S.pdf
http://www2.hdlcompanies.com/misc/HSR/21S.pdf
http://www2.hdlcompanies.com/misc/HSR/16M.pdf
http://www2.hdlcompanies.com/misc/HSR/17M.pdf
http://www2.hdlcompanies.com/misc/HSR/18M.pdf
http://www2.hdlcompanies.com/misc/HSR/19M.pdf
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Employment Profile
Site:

Address:

Date Report Created:

Daytime Population

Student Population

Median Employee Salary

Average Employee Salary

Wages

Salary/Wage per Employee per Annum

Under $15,000 CrYr 2.0% 2.5% 2.7%

15,000 to 30,000 CrYr 1.8% 2.0% 10.1%

30,000 to 45,000 CrYr 34.3% 33.9% 29.2%

45,000 to 60,000 CrYr 18.7% 19.5% 19.1%

60,000 to 75,000 CrYr 13.0% 12.6% 13.8%

75,000 to 90,000 CrYr 10.5% 10.3% 10.5%

90,000 to 100,000 CrYr 3.6% 3.4% 2.8%

Over 100,000 CrYr 15.9% 15.8% 11.9%

Industry Groups

# % # % # % # % # % # %

Total 1,362 100% 14,696 100% 26,278 100% 424,786 100% 1,016,839 100% 17,125,838 100%

Accomodation & Food Services 72 5.3% 848 5.8% 1,319 5.0% 23,699 5.6% 59,077 5.8% 1,184,461 6.9%

Administration & Support Services 48 3.5% 537 3.7% 946 3.6% 19,368 4.6% 33,164 3.3% 762,537 4.5%

Agriculure, Forestry, Fishing, Hunting 3 0.3% 13 0.1% 76 0.3% 519 0.1% 5,476 0.5% 61,040 0.4%

Arts, Entertainment, & Recreation 34 2.5% 454 3.1% 613 2.3% 9,384 2.2% 24,185 2.4% 562,571 3.3%

Construction 79 5.8% 771 5.2% 1,577 6.0% 27,891 6.6% 56,526 5.6% 850,706 5.0%

Educational Services 48 3.5% 1,291 8.8% 748 2.8% 26,116 6.1% 25,598 2.5% 1,158,985 6.8%

Finance & Insurance 113 8.3% 1,060 7.2% 1,876 7.1% 24,068 5.7% 55,077 5.4% 633,943 3.7%

Health Care & Social Assistance 260 19.1% 3,879 26.4% 5,487 20.9% 100,483 23.7% 181,139 17.8% 2,977,257 17.4%

Information 25 1.8% 356 2.4% 494 1.9% 12,396 2.9% 21,178 2.1% 574,656 3.4%

Management of Companies & Enterprises 1 0.1% 43 0.3% 17 0.1% 1,014 0.2% 755 0.1% 44,626 0.3%

Manufacturing 39 2.9% 583 4.0% 828 3.2% 20,144 4.7% 44,249 4.4% 1,439,257 8.4%

Mining 1 0.1% 13 0.1% 14 0.1% 244 0.1% 597 0.1% 14,478 0.1%

Professional, Scientific, & Technical Services 176 12.9% 1,011 6.9% 3,145 12.0% 34,438 8.1% 113,593 11.2% 1,331,243 7.8%

Real Estate, Rental, Leasing 73 5.3% 348 2.4% 1,221 4.6% 12,041 2.8% 44,381 4.4% 396,618 2.3%

Retail Trade 138 10.1% 1,675 11.4% 2,873 10.9% 55,880 13.2% 133,706 13.1% 2,291,625 13.4%

Transportation & Storage 9 0.7% 108 0.7% 320 1.2% 8,348 2.0% 13,527 1.3% 444,329 2.6%

Utilities 1 0.1% 13 0.1% 42 0.2% 1,329 0.3% 1,629 0.2% 69,492 0.4%

Wholesale Trade 14 1.0% 65 0.4% 452 1.7% 3,972 0.9% 25,785 2.5% 268,431 1.6%

Other Services 228 16.7% 1,628 11.1% 4,230 16.1% 43,452 10.2% 177,197 17.4% 2,059,583 12.0%

Town of Danville CaliforniaContra Costa County

Town of Danville

Town of Danville, Contra Costa County, California 
12/14/2019

43,421 43,413,683

12,066 11,624,763

1,128,186

290,384

53,315

64,558 58,89763,813

Employee's

54,052 50,304

268 1,726,208

10,721

8,628

5,046 5,001,036

2,749 3,265,225

1,918 2,355,445

143,885

82,758

53,457

Establishments Employee'sEstablishments Employee's Establishments

43,852

14,450

67,035

# # #

1,550 1,790,742

292 465,314

534 480,927

2,339 2,040,941

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

Employee's by Industry 
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Employment Profile
Site:

Address:

Date Report Created:

Town of Danville CaliforniaContra Costa County

Town of Danville

Town of Danville, Contra Costa County, California 
12/14/2019

Occupations

White Collar 60.6% 57.0% 52.8%

Architecture & Engineering 1.5% 1.7% 1.8%

Community & Social Science 4.0% 3.7% 3.0%

Computer/Mathematical Science 1.8% 1.8% 2.2%

Education, Training, & Library 7.2% 5.3% 5.6%

Entertainment & Media 1.3% 1.3% 1.9%

Healthcare Practitioners 9.5% 8.4% 6.3%

Healthcare Support 4.1% 3.7% 2.8%

Legal 0.7% 0.8% 1.0%

Life, Physical, & Social Science 1.1% 1.0% 0.9%

Management 6.0% 6.0% 5.8%

Office & Administrative Support 19.5% 19.4% 18.0%

Blue Collar 38.9% 42.5% 45.5%

Building & Grounds Cleaning & Maintenance 3.6% 3.6% 3.6%

Construction 4.0% 5.0% 4.0%

Farming, Fishing, & Forestry 0.1% 0.1% 0.2%

Food Service 6.6% 6.0% 6.6%

Installation & Maintenance 2.9% 3.6% 3.8%

Personal Care & Service 3.2% 2.7% 2.8%

Production 3.3% 4.0% 5.9%

Protective Service 1.3% 1.2% 1.6%

Sales & Related 10.1% 11.0% 11.4%

Transportation & Material Moving 3.7% 5.1% 5.6%

Military Services 0.5% 0.5% 1.7%

Employee Totals and History

Current

2018 Q3

2018 Q2

2018 Q1

2017 Q4

2017 Q3

2017 Q2

2017 Q1

2016 Q4

434,534

14,696 17,125,838424,786

# of Employee's # of Employee's

8,909 9,046,130

13,798 16,287,750

14,510 16,943,106

15,064 17,390,276

404,759

417,590

227

437,932

444,090

15,227 17,558,598

14,792 16,876,570

15,784 17,552,984

437,442

15,749 17,518,623

15,921 17,837,156

421,594

440,420

300,332

587 515,209

7,359

15,875

265 370,492

1,064 952,719

195 332,350

7,843

22,596

5,544

1,398 1,074,365

601 483,507

105 168,054

35,883

15,506

3,280

156 156,844

882 997,950

5,709 7,791,704

4,043

25,347

180,485

1,129,699

655,130

5,196

534 619,171

594 691,418

14 27,222

15,370

21,311

433

25,511

15,393

46,791

21,865

77

1,002,941

184 268,259

1,487 1,957,801

551 965,095

11,651

966

421

2,863 3,084,925

242,219

82,225

467 474,968

492

# # #

288,0042,082

16,964

# of Employee's

0.0%

2.0%

4.0%

6.0%

8.0%

10.0%

12.0%

14.0%

16.0%

18.0%

20.0%

Employee's by Occupation 
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